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WOMAN IN CREATIVE INDUSTRY




Visual
Branding

Visual branding is a visual aspect
of branding in general that affects
customer perception through visual
elements such as color,
typography, shape, image and so
on. There are three main reasons
why the right visual branding can
help companies build successful
brands, namely first impressions-
where first impressions are
important to shape how new
customers perceive a brand

Instagram Influencer is content creators on
Instagram who build communities about certain
topics and niches, who often share information, real
moments of themselves and product reviews, is
generally liked by Instagram users and gains a lot
of followers.

Elevate Woman is a program that encourages
women to become leaders in the creative industries.
The tagline in this program "Bring More Women
into the Room" is an effort to attract more women to
dare to appear as business leaders, especially in
creative industries, such as fashion, broadcasting,
games and others, which are generally dominated
by male leadership.Women need to be given the
same space and opportunity to work and excel in
all lines, including in the industrial sector. The
opportunity to become a leader is open to anyone,
both men and women.



DESCRIPTIVE QUALITATIVE USING A SEMIOTIC SOCIAL THEORY




Information Section
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Bringing More Women into the Room

We're looking for
THE NEXT WOMEN LEADERS
in CREATIVE INDUSTRY.
Get the opportunity

to PITCH your business
and GET INVESTED by:

Putri Tanjung Aldi Haryopratom
En neur and Ex CEO of Gopay and

CT Corp Founder of Mapan

Gita Wirjawan

4ar of Aricora (

Setyanto Hantoro
£0 Telkomse

Ajeng Sekar Putih

,_'.,é@ Daftarkan Bisnismu!

bit.ly/elevatewomen202]
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elevatewomen.id -« lkuti

elevatewomen.id Dalam rangka
International Women'’s Day, kami
memberikan kesempatan untuk
women entrepreneur dalam bidang
industri kreatif untuk menjadi The
Next Creative Industry Leader yang
akan mendapatkan kesempatan
pitching. mentorship, dan investasi
dari investor terkemuka di Indonesia.

Apakah kamu salah satunya? Geser ke
samping untuk informasi selanjutnya.
Let's bring more women into the
room!

#ElevateWomen
#BringWomenlintoTheRoom

Brand logo:

Logo type: Elevate
woman/ logo gram:
flower silhoutte
Colour: Blue grey
[lustration: 3 women
with 3 different
caracters shown by
their hairs color and
type

Text:

“"We're looking for
the Next Leaders in
Creative Industri. Get
the oppotunity to
pitch your business
and get invested by:
Putri Tandjung, Gita
Wirjawan, Ajeng
Sekar Putih, Aldi
Haryopratomo,
Setyanto Hantoro.”




The Persuasion Section
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AffirmationSection

Awoman
‘who knows what

SHE BRINGS
TO THE TABLE
. isnotafraid
to eat alone.

Submission deadline:

March 22nd
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KEY STEPS
OF BEING
A STRONG
WOMAN
LEADER
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elevatewomen.id Akhir-akhir ini,
semakin banyak sosok wanita hebat
yang menjadi pemimpin berpengaruh
dalam perusahaan.

Kira-kira apa saja sikap yang
dibutuhkan untuk menjadi woman
leader yang kuat? Yuk, geser ke
samping untuk baca selengkapnya!

#ElevateWomen

andry.awan Galak (@)

12 suka

Brand logo:

Not too big, below
the icon picture
Colour: Light Blue
Text:

Keep steps of
being woman
leader

[lustration:

Icon of woman
with dark skin
colour




Tone colour & Composition

The Investor:
PUTRI
TANJUNG

The Investor:
AJENG
SEKAR PUTIH

The Investor:
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Those tone colour of content are using monochromatic
colour schemes that created by combining different
tones, shades and tints of a specific hue. This is A
solution for this is adding a strong neutral colour such
as black or white to keep the diversity.

Light blues are relaxing and calming to look at, while
brighter blues represent refreshness and friendliness
and light greys that can be used instead of white, and
dark greys are the perfect substitute for black.

While the composition that is consistently used is
symmetrical, between the left and right parts are always
balanced. The symmetrical composition creates a formal
impression




REPRESENTATION OF FEMALE LEADERS THROUGH VISUAL BRANDING
ELEVATEWOMAN




PUTRI TANDJUNG AS AN INSTAGRAM INFLUENCER THAT TRIGGERS INTERACTION




COMPOSITIONS THAT VISUALIZE THE MESSAGE AND TOUCH THE HEART




Conclusion

The results show that the power of visual branding on ElevateWomen's
Instagram content is a message that represents that women have the
ability to become leaders. Women's ability to build and maintain long-
term relationships, ability to communicate effectively, sensitivity to
cultural differences and appropriate behavior, organizational skills, and
non-threatening and non-aggressive behavior. Putri Tandjung's
presence as an influencer has an impact on followers in the
@ElevateWoman program which benefits investors for the Putri Tanjung
event - as well as supporting Putri Tandjung's popularity and personal
branding as a millennial woman, event initiator and observer of
women's equality in the creative industry. The composition of the visual
display in @ElevateWoman social media which is dominant with pastel
colors and light blue-purple, simple illustrations, a mix of flowers and
women, close to the typical female character in the creative industry,

who is loyal and persistent

Flevate
_\Women.

Elcvate
Women.
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