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ABSTRAK

Basneldi ,201620151007. Pengaruh Harga, Promosi Pemasaran dan
Brand Sebagai Variabel Moderating Terhadap Kepuasan Peserta Didik Di
Merpati Training Centre Jakarta.

Tujuan penelitian ini untuk mengetahui  pengaruh harga terhadap
kepuasan, promosi pemasaran terhadap kepuasan dan brand terhadap
kepuasan siswa peserta training di Merpati Training centre di Jakarta. Metode
yang digunakan dalam penelitian ini adalah kuantitatif dan analisis penelitian
ini menggunakan software LISREL 8.8.

Hasilnya dalam uji t menunjukan H1 harga (HRG) terhadap kepuasan
(KP) ditolak, H2 promosi (PRO) terhadap kepuasan (KP) diterima, H3
harga (HRG) terhadap brand (BRAND) diterimat , H4 promosi (PRO)
terhadap brand(BRAND) ditolak dan brand (BRAND) terhadap kepuasan
(KP) diterima, dari hasil diatas disimpulkan faktor harga yang ditawarkan,
tidak mendapat kepuasan atau respon positif dari para peserta didik, dan
promosi yang dilakukan saat ini tidak mempengaruhi brand image terhadap
nama Merpati Training Centre, dibuktikan dengan nilai t hitung dan t tabel

sama dengan atau lebih besar 1.96.

Strategi pemasaran untuk meningkatkan jumlah peserta didik di Merpati
Training Centre adalah harga yang ditawarkan oleh Merpati Tarining Centre
harus lebih dapat bersaing sebagai lembaga bersertifikasi di bidang
penerbangan, dan melakukan promosi lebih intensif agar dapat meningkatkan
jumlah peserta didik dan bukan hanya melakukan promosi dilingkungan

industri penerbangan saja, tetapi juga kepada masyarakat umum.

Kata kunci ; Harga, Promosi, Brand, kepuasan.
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ABSTRACT

Basneldi, 201620151007. The influence of prices, marketing and
promotion of the Brand as a Moderating Variable Against the satisfaction of

Learners In Dove Training Centre in Jakarta.

The purpose of this research in order to understand the the influence of
price has of satisfaction , marketing promotion against of community
satisfaction and satisfaction in drinking water has instead it is a brand against
the national exam of those of a dove training in training the centre in jakarta
.The methodology that was used in this research was quantitative and it is
anticipated that analysis research in is provided by way of a nice little

software you lisrel 8.8 .

The results in the test t shows H1 price (HRG) against the satisfaction
(KP) is denied, the H2 promotion (PRO) against the satisfaction (KP) is
received, the H3 price (HRG) against the brand (BRAND) diterimat, H4
promotion (PRO) against the brand (BRAND) is rejected and the brand
(BRAND) of satisfaction ( KP) received, from the results of the above factors
summed up the price offered, got no satisfaction or positive response from
learners, and promotion is done at this time does not affect the brand image to
the name of Dove Training Centre, as evidenced with value t calculate and t

table larger or equal to 1.96.

Marketing strategy to increase the number of learners in Dove Training
Centre is the price offered by the Dove Tarining Centre should be better able
to compete as a certified institution in the field of aviation, and do more
promotions intensive in order to increase the number of learners and not just
doing promotion surroundings the aviation industry, but also to the general
public.

Keywords; Prices, promotions, Brand, customer satisfaction
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