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ABSTRAK 

 

Khofifah Husna Kulsum, 201510325271. Pengaruh Citra Merek dan Potongan 

Harga terhadap Minat Beli Pelanggan McDonald’s Grandwisata Tambun. 

           Penelitian ini bertujuan untuk mengetahui Pengaruh Citra Merek dan 

Potongan Harga terhadap Minat Beli Pelanggan. Metode yang digunakan adalah 

metode kuantitatif dengan menggunakan pengolahan data SPSS. Jumlah sampel 

sebesar 75 , dan tekhnik pengambilan sampel menggunakan Accidental Sampling. 

Hasil penelitian menunjukan bahwa secara parsial, a). Citra Merek berpengaruh 

terhadap Minat Beli, b).Potongan Harga tidak berpengaruh terhadap Minat Beli. 

Secara simultan Citra Merek dan Potongan Harga berpengaruh signifikan terhadap 

Minat Beli. 

 

 

Kata Kunci : Citra Merek, Potongan Harga, Minat Beli. 
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ABSTRACT 

 

 

Khofifah Husna Kulsum, 201510325271. The Influence of Brand Image and 

Discounted Prices on Purchasing Interests of McDonald's Customers' Grandwisata 

Tambun. 

 

           This study aims to determine the Effect of Brand Image and Discounted 

Prices on Customer Purchase Interest. The method used is a quantitative method 

using SPSS data processing. The number of samples is 75, and the sampling 

technique uses accidental sampling. The results showed that partially, a). Brand 

Image influences Buy Intention, b). Discounted Price does not affect Buy Intention. 

Simultaneously Brand Image and Discounted Price have a significant effect on 

Buying Interest. 

 

 

Keywords: Brand Image, Discounted Price, Buying Interest. 
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