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ABSTRAK 

Nia Kurniasih, 201610325056 Pengaruh Brand Image dan Store Atmosphere 

terhadap Repurchase Intention Ayam Asix cabang Galaxy Bekasi. Penelitian ini 

bertujuan untuk mengetahui apakah ada pengaruh Brand Image dan Store 

Atmosphere terhadap Repurchase Intention Ayam Asix cabang Galaxy Bekasi. 

Penelitian ini menggunakan metode kuantitatif. Teknik pengambilan sampel yang 

digunakan dalam penelitian ini adalah purposive sampling. Penelitian ini 

menggunakan alat bantu SPSS 24.0 sebagai alat analisis Hasil penelitian 

menunjukan bahwa Brand Image berpengaruh positif dan berpengaruh signifikan 

terhadap Repurchase Intention, Store Atmosphere berpengaruh positif dan 

signifikan terhadap Repurchase Intention. Sedangkan secara simultan Brand Image 

dan Store Atmosphere berpengaruh positif dan signifikan terhadap Repurchase 

Intention. 

 

 

Kata Kunci : Brand Image, Store Atmosphere, Repurchase Intention 
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ABSTRACT 

 

Nia Kurniasih, 201610325056 Effect of  Brand Image and Store Atmosphere on 

Repurchase Intention of Chicken Asix Galaxy Branch. This study aims to determine 

whether there is an effect of Brand Image and Store Atmosphere on Repurchase 

Intention of Chicken Asix Galaxy Branch. This research uses quantitative methods. 

The sampling technique used in this study was purposive sampling. This study uses 

SPSS 24.0 as an analysis tool. The results showed that Brand Image has a positive 

effect and significant effect on Repurchase Intention, Store Atmosphere has a 

positive and significant effect on Repurchase Intention. While simultaneously 

Brand Image and Store Atmosphere have a positive and significant effect on 

Repurchase Intention. 
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