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ABSTRAK 

 Sela Yuni Rahmah. 201610325141. Meningkatkan Convenience 

Motivation   dan  Actual Behavior GrabFood melalui Hedonic Motivaton, Time 

Saving Orientation, dan Price Saving Orientation. 

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh Hedonic 

Motivation, Time Saving Orientation, Price Saving Orientation terhadap Actual 

Behavior dengan Convenience Motivation sebagai variabel intervening.   

Dalam penelitian ini menggunakan pendekatan kuantitatif yang bertujuan 

untuk mengkonfirmasi data yang didapatkan dengan teori yang ada.  Sampel yang 

digunakan sebanyak 136 responden yaitu Masyarakat di Perumahan Taman 

Wisma Asri 2 Rw 024 dengan menggunakan teknik Purposive Sampling.  Analisis 

data menggunakan regresi linier berganda dengan bantuan software SPSS versi 

24. 

Hasil penelitian ini, Hedonic Motivation, Time Saving Orientation, dan 

Price Saving Orientation berpengaruh positif dan signifikan  terhadap variabel 

dependen Actual Behavior. Convenience Motivation memediasi secara mutlak  

hubungan antara Hedonic Motivation terhadap Actual Behavior, Convenience 

Motivation memediasi secara parsial hubungan antara Time Saving Orientation 

terhadap Actual Behavior, Convenience Motivation memediasi secara parsial 

hubungan antara Price Saving Orientation terhadap Actual Behavior. 

 

Kata Kunci : Hedonic Motivation, Time Saving Orientation, Price Saving 

Orientation, Convenience Motivation, Actual Behavior. 
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ABSTRACT 

Sela Yuni Rahmah. 201610325141. Increase GrabFood's Convenience 

Motivation and Actual Behavior through Hedonic Motivaton, Time Saving 

Orientation, and Price Saving Orientation. 

The purpose of this study was to determine the effect of Hedonic 

Motivation, Time Saving Orientation, Price Saving Orientation on Actual 

Behavior with Convenience Motivation as an intervening variable. 

In this study using a quantitative approach that aims to confirm the data 

obtained with existing theories. The sample used as many as 136 respondents, 

namely the Community in Taman Wisma Asri 2 Housing RW 024 using Purposive 

Sampling techniques. Data analysis using multiple linear regression with the help 

of SPSS software version 24. 

The results of this study, Hedonic Motivation, Time Saving Orientation, 

and Price Saving Orientation have a positive and significant effect on the 

dependent variable Actual Behavior. Convenience Motivation absolutely mediates 

the relationship between Hedonic Motivation towards Actual Behavior, 

Convenience Motivation partially mediates the relationship between Time Saving 

Orientation to Actual Behavior, Convenience Motivation partially mediates the 

relationship between Price Saving Orientation to Actual Behavior. 

 

Keywords: Hedonic Motivation, Time Saving Orientation, Price Saving 

Orientation, Convenience Motivation, Actual Behavior. 
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