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ABSTRACK 

   

 Refni Nurhaliza, 201610325205. Analysis of Promotion Strategies for 

Positioning Go-Food Services (Case Study in Bekasi Area). 

 This study aims to test and find out whether there really is an influence 

between the independent variables of advertising creativity and word of mouth to 

the dependent variable of community positioning in the Bekasi area. This research 

was conducted in March - June 2020, with a sample of 120 respondents. This 

study uses a quantitative method with data collection techniques in the form of a 

questionnaire from the Google form with a Likert scale that is spread through the 

application whatss’app messages. The results of the analysis note that there is a 

partially significant effect between advertising creativity with positioning, and 

word of mouth with positioning. As well as the simultaneous influence between 

advertising creativity and word of mouth on positioning. 

Keywords: Ad Creativity, Word of Mouth, Positioning 
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ABSTRAK 

 

Refni Nurhaliza, 201610325205. Analisis Strategi Promosi Terhadap 

Positioning Layanan Go-Food ( Studi Kasus di Wilayah Bekasi ). 

Penelitian ini bertujuan untuk menguji dan mengetahui apakah benar 

terdapat pengaruh antara variabel bebas kreativitas iklan dan word of mouth 

terhadap variabel terikat positioning masyarakat yang ada di wilayah Bekasi. 

Penelitian ini dilaksanakan pada bulan maret – juni 2020, dengan sampel yaitu 

berjumlah 120 responden. Penelitian ini menggunakan metode kuantitatif dengan 

teknik pengumpulan data berupa kuesioner dari google form dengan skala likert 

yang disebar melalui aplikasi pesan whatss’app. Hasil analisis diketahui bahwa 

terdapat pengaruh yang signifikan secara parsial antara kreativitas iklan dengan 

positioning, dan word of mouth dengan positioning. Serta pengaruh secara 

simultan antara kreativitas iklan dan word of mouth terhadap positioning. 

Kata kunci : Kreativitas Iklan, Word of Mouth, Positioning 
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