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ABSTRAK 

 

Nadilla Syarifah. 201610325267. Pengaruh Attitude, Social Influence, Religious 

Obligation, Perceived Ease Of Use Digital Banking dan Perceived Usefulness 

Digital Banking Terhadap Minat Menabung Pada Bank Syariah Di Kota Bekasi. 

Penelitian ini bertujuan untuk mengetahui apakah ada pengaruh attitude, social 

influence, religious obligation, perceived ease of use digital banking dan perceived 

usefulness digital banking terhadap minat menabung pada bank syariah di Kota 

Bekasi. Penelitian ini menggunakan metode deskriptif kuantitatif. Teknik 

pengambilan sampel dalam penelitian ini menggunakan purposive sampling. 

Penelitian ini menggunakan alat analisis yaitu SmartPLS 3.0. Hasil penelitian ini 

menunjukkan attitude berpengaruh positif dan signifikan terhadap minat 

menabung. Social influence berpengaruh positif dan signifikan terhadap minat 

menabung. Religious obligation berpengaruh positif dan signifikan terhadap minat 

menabung. Perceived ease of use digital banking berpengaruh positif dan tidak 

berpengaruh secara nyata. Perceived usefulness digital banking berpengaruh 

negatif dan tidak berpengaruh secara nyata. 

 

Kata Kunci : Attitude, Social Influence, Religious Obligation, Perceived 

Ease Of Use Digital Banking, Perceived Usefulness 

Digital Banking, Minat Menabung 
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ABSTRACT 

 

Nadilla Syarifah. 201610325267. The Effect of Attitude, Social Influence, 

Religious Obligation, Perceived Ease of Use Digital Banking and Perceived 

Usefulness Digital Banking Against Interest in Savings in Islamic Banks in Bekasi 

City. This study aims to determine whether there is an influence of attitude, social 

influence, religious obligation, perceived ease of use digital banking and perceived 

usefulness of digital banking on the interest of saving at Islamic banks in Bekasi. 

This research uses quantitative descriptive methods. The sampling technique in this 

study used purposive sampling. This study uses an analysis tool that is SmartPLS 

3.0. The results of this study indicate that attitude has a positive and significant 

effect on saving interest. Social influence has a positive and significant influence 

on saving interest. Religious obligation has a positive and significant impact on 

saving interest. Perceived ease of use digital banking has a positive effect and has 

no significant effect. Perceived usefulness of digital banking has a negative effect 

and has no significant effect. 

 

Keywords : Attitude, Social Influence, Religious Obligation, Perceived 

Ease Of Use Digital Banking, Perceived Usefulness 

Digital Banking, Interest In Saving 
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