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ABSTRAK 

 

Lina Dahliana, 201610325284. Pengaruh Time Saving, Money Saving dan 

Convenience terhadap Use Intention Financial Mobile Apps Payment pada 

Generasi Milenial di Kota Bekasi. Merupakan hasil penelitian kuantitatif yang 

bertujuan menjawab pertanyaan tentang apakah terdapat pengaruh signifikan secara 

parsial antara Time Saving, Money Saving dan Convenience terhadap Use Intention 

Financial Mobile Apps Payment pada Generasi Milenial di Kota Bekasi. 

Metodologi penelitian yang digunakan adalah pendekatan deskriptif kuantitatif. 

Jumlah sampel dalam penelitian ini sebanyak 125 orang respoden yang berusia 

milenial, pengguna mobile apps payment yang sudah lebih dari 1 tahun di Kota 

Bekasi. Alat analisis dalam penelitian ini menggunakan aplikasi SmartPLS (Partial 

Least Square) 3.0 untuk menguji hipotesis dan kelayakan metode penelitian. Hasil 

pengujian parsial variabel Time Saving, Money Saving dan Convenience terhadap 

Use Intention Financial Mobile Apps Payment. Menunjukkan bahwa, variabel Time 

Saving, Money Saving dan Convenience berpengaruh signifikan dan positif 

terhadap variabel Use Intention Financial Mobile Apps Payment  pada Generasi 

Milenial di Kota Bekasi.  

Kata Kunci : Time Saving, Money Saving, Convenience, Use Intention 

Financial Mobile Apps Payment, Generasi Milenial. 
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ABSTRACT 

Lina Dahliana, 201610325284. Effects of Time Saving, Money Saving and 

Convenience terhadap Use Intention Financial Mobile Apps Payment at Generasi 

Milenial in Bekasi City. It is the result of quantitative research aimed at answering 

questions about whether there is a partially significant influence between Time 

Saving, Money Saving and Convenience to Use Intention Financial Mobile Apps 

Payment on millennial generation Bekasi City. The research methodology used is 

a quantitative descriptive approach. The number of samples in this research were 

125 respondents who were millennials, mobile apps payment users who had more 

than 1 year in the city of Bekasi. The analytical tool in this study uses the 

application SmartPLS (Partial Least Square) 3.0 to test the hypothesis and the 

feasibility of the research method. Partial variable test results Time Saving, Money 

Saving and Convenience to Use Intention Financial Mobile Apps Payment. It shows 

that Time Saving, Money Saving and Convenience variables have a significant and 

positive effect on the Use of Financial Mobile Apps Payment variable in Millennial 

Generation in Bekasi City. 

Keyword: Time Saving, Money Saving, Convenience, Use Intention Financial 

Mobile Apps Payment, Millennial Generation. 
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