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ABSTRAK 

 

Harizatul Millati Sulu.201610325290. Pengaruh Promosi penjualan dan Harga 

Terhadap Keputusan Pembelian di Burger King Summarecon Bekasi. 

Tujuan penelitian ini adalah untuk mengetahui apakah ada pengaruh promosi penjualan 

dan harga terhadap keputusan pembelian di Burger King Summarecon bekasi. Sampel 

penelitian ini sebanyak 100 orang responden followers Burger King. Pengambilan 

sampel menggunakan rumus hair et al. Analisis data menggunakan uji regresi linier 

berganda. Pengujian hipotesis menggunakan uji koefisien determinasi (R²), uji parsial 

(uji t), dan uji simultan (uji f), sedangkan pengolahan data menggunakan SPSS 23. 

Hasil penelitian menunjukkan bahwa secara parsial promosi dan harga secara simultan 

berpengaruh positif dan simultan terhadap keputusan pembelian. 

 

Kata kunci: promosi penjualan, harga, keputusan pembelian 
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ABSTRACT 

 

Harizatul Millati Sulu.201610325290.Effect of Sales Promotion and Price on 

Purchasing Decision at Burge King Summarecon Bekasi. The purpose of this study was 

to determine whether there is an influence of sales promotions and prices on 

purchasing decision at Burger King Summarecon Bekasi. The sample of this study were 

100 respondens Burger King followers. Sampling using the formula hair et al. Data 

analysis using multiple linear regression test. Hypothesis testing uses the coefficient of 

determination (r2) test, partial test (t test), and simultaneous tes (f test), while data 

processing uses SPSS 23. The results of the study indicate that partially promotion and 

price simultaneously have positive and simultaneous influence on purchasing decision. 

 

Keywords : sales promotion, price, purchase decision 
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