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ABSTRAK 

Ria Noviyanti, 201610325340. Pengaruh Profitabilitas, Leverage, dan 

Ukuran Perusahaan Terhadap Pengungkapan Corporate Social Responsibility 

(CSR) Studi Kasus Pada Perusahaan Pertambangan yang terdaftar di Bursa Efek 

Indonesia periode 2014-2019. 

 Penelitian ini bertujuan untuk mengetahui pengaruh Profitabilitas, leverage 

dan Ukuran Perusahaan Terhadap Corporate Social Responsibility pada 

Perusahaan Pertambangan Tbk. Penelitian ini merupakan penelitian kuantitatif. 

Data yang digunakan dalam penelitian ini adalah data sekunder yaitu berupa data 

laporan keuangan. Sumber data penelitian ini diperoleh dari internet melalui situs 

resmi Bursa Efek Indonesia (BEI) yaitu Indonesia Stock Exchange (IDX) dan 

situs resmi PT. Pertambangan Tbk berupa data laporan keuangan dan Laporan 

Berkelanjutan atau Sustainability Reporting perusahaan tahun 2014 sampai 

dengan tahun 2019. Metode analisis data yang digunakan adalah uji asumsi klasik, 

uji hipotesis dan analisis regresi linear. Hasil dari penelitian ini menunjukan 

bahwa secara parsial variabel profitabilitas berpengaruh signifikan, variabel 

leverage dan Ukuran Perusahaan secara parsial berpengaruh negatif signifikan 

terhadap Corporate Social Resposnsibility. Sedangkan variabel Profitabilitas, 

leverage dan Ukuran Perusahaan secara simultan berpengaruh signifikan terhadap 

Corporate Social Resposnsibility. 

Kata Kunci : Profitabilitas, Leverage, Ukuran Perusahaan dan Corporate Social 

Resposnsibility (CSR). 
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ABSTRACT 

 Ria Noviyanti, 201610325340. The Effect of Profitability, Leverage, and 

Company Size on Disclosure of Corporate Social Responsibility (CSR) Case Study 

of Mining Companies listed on the Indonesia Stock Exchange in the period 2014-

2019. 

 Profitability, Leverage, and Company Size Against Corporate Social 

Responsibility in Mining Companies Tbk. This research is a quantitative research. 

The data used in this study are secondary data consisting of financial statement 

data. The data source of this research was obtained from the internet through the 

official website of the Indonesia Stock Exchange (IDX), namely the Indonesia 

Stock Exchange (IDX) and the official website of PT. Mining Tbk is a data of 

financial statements and Sustainability Reports or company Sustainability 

Reporting from 2014 to 2019. The data analysis method used is the classic 

assumption test, hypothesis testing and linear regression analysis. The results 

showed that the partial variable, profitability had a significant effect, the leverage 

variable and company size had a significant negative effect on corporate social 

responsibility. While the profitability, leverage and company size variables 

simultaneously have a significant effect on Corporate Social Responsibility. 

Keywords : Profitability, Leverage, Company Size and Corporate Social 

Responsibility (CSR). 
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