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ABSTRAK

Representasi Gaya Hidup Konsumtif dalam film komedi romantic Crazy
Rich Asians

Tujuan dari penelitian adalah untuk mengetahui representasi gaya hidup

konsumtif dalam film Crazy Rich Asians, dan mengetahui level realitas,

representasi dan ideologi dalam film Crazy Rich Asians.

Penelitian ini menggunakan pendekatan kualitatif dengan desain penelitian

analisis semiotika John Fiske. Adapun objek penelitian melalui serial drama

“Crazy Rich Asians”.

Berdasarkan hasil penelitian, dapat disimpulkan bahwa representasi budaya

konsumtif dalam film Crazy Rich Asians digolongkan pada tiga tingkatan yaitu

level realitas, level representasi, dan level ideologi. Dalam level realitas,

penampilan tokoh dalam film, mulai dari pemeran utama wanita hingga figuran,

menggunakan pakaian serba mewah yang dibuat oleh desainer ternama dunia.

Perilaku dan lingkungan hidup tokoh juga mencerimankan budaya konsumtif,

yang terlihat dari berpesta secara mewah dan berbelanja secara berlebihan. Pada

level kedua, yaitu level representasi, setting yang terdapat dalam film juga

menunjukkan benda dan barang yang serba mewah. Di level ideologi, berdasarkan

pesan yang terkandung di dalam film, tercermin ideologi konsumerisme.

Kata Kunci : Gaya Hidup, Crazy Rich Asians
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ABSTRACT
Representation Style Living Consumer in the film comedy romantic Crazy

Rich Asians

The purpose of the study is knowing the representation style consumptive

life in the film Crazy Rich Asians, and determine the level of reality,

representation and ideology in the film Crazy Rich Asians.

This study uses a qualitative approach with John Fiske's semiotic analysis

research design . The object of research is through the drama series "Crazy Rich

Asians".

Based on the results of the study, it can be concluded that the representation

of consumptive culture in the film Crazy Rich Asians is classified at three levels,

namely the level of reality, the level of representation, and the level of ideology. In

the level of reality, the appearance of the characters in the film, starting from the

female lead to extras, using luxury clothing made by world-renowned

designers. The character's behavior and environment also reflect a consumptive

culture, which can be seen from partying lavishly and shopping excessively. On

the second level, namely the level of representation, the settings contained in the

film also show objects and items that are all luxurious. At the ideological level,

based on the message contained in the film, reflected the ideology of

consumerism.

Keywords: Lifestyle, Crazy Rich Asians
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