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ABSTRAK  

  

Eri Setiawan. 201510415152. Pembentukan Persepsi Masyarakat Terhadap 
Obat Herbal. (Studi Deskriptif Kualitatif di kalangan konsumen di Bekasi).  

Penelitian ini bertujuan untuk mendeskripsikan yaitu persepsi masyarakat 
terhadap obat herbal, Penelitian ini menggunakan konsep yaitu komunikasi, 
persepsi, unsur-unsur persepsi seperti, perceptual selection, perceptual 
organization, perceptual interpretation dan obat herbal. Peneliti menggunakan 
konsep persepsi perceptual selection, perceptual organization, perceptual 
interpretation ketiga unsur persepsi di atas sebagai landasan utama dalam penelitian 
ini . Penelitian ini menggunakan paradigma postpositivisme dengan metode 
penelitian kualitatif, pendekatan penelitian deskriptif. Teknik pengumpulan data 
berupa data reduction,data display, data conclusion drawing/ verification. 

Hasil penelitian menyimpulkan bahwa proses persepsi masyarakat terhadap 
obat herbal, bisa dinilai positif, informan mendapatkan informasi mengenai obat 
herbal dari orang terdekat mereka.  bahwa dalam proses persepsi organization 
masyarakat mengumpulkan informasinya mengenai obat herbal dari saran orang 
sekitar dan informasi dari internet, serta ketiga informan tersebut juga sudah 
memeriksakan dirinya masing-masing ke dokter dan tak kunjung ada 
perubahan,informasi mengenai obat herbal itulah yang memberikan harapan bagi 
ketiga informan tersebut. Untuk mewujudkan rangsangan tersebut dan lahirlah 
keputusan mereka dalam memilih pengobatan obat herbal. 

  

  

  

Kata kunci : Persepsi, Perspsi selection, persepsi organization, Persepsi 
interpretation , obat herbal .  
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ABSTRAK  

 

Eri Setiawan. 201510415152. Community Perceptions of Herbal Medicines. 

(Qualitative Descriptive Study among consumers in Bekasi). 

 

This study aims to describe the public perception of herbal medicines, this study 

uses the concepts of communication, perception, perceptual elements such as, 

perceptual selection, perceptual organization, perceptual interpretation and herbal 

medicine. Researchers use the concept of perception of perceptual selection, 

perceptual organization, perceptual interpretation of the three elements of 

perception above as the main foundation in this study. This study uses the 

postpositivism paradigm with qualitative research methods, a descriptive research 

approach. Data collection techniques such as data reduction, data display, 

conclusion drawing / verification data. 

 

The results of the study concluded that the process of public perception of herbal 

medicines, can be considered positive, informants get information about herbal 

medicines from their closest people. that in the process of perception the community 

organization collects information about herbal medicines from the advice of people 

around and information from the internet, and the three informants have also 

checked themselves with a doctor and never changes, the information about herbal 

medicine is what gives hope to the three informants the. To realize these stimuli and 

their decision was born in choosing herbal medicine. 

 

 

 

 

 

Keywords: Perception, Perception selection, organizational perception, Perception 

interpretation, herbal medicine 
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