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ABSTRAK 
 

Dede Suhadi. 201310415074. Strategi Nation Branding Jepang Sebagai 
Daerah Tujuan Wisata Muslim Asia (Studi Deskriptif Penyebaran Konten Wisata 
Pada Komunitas Backpacker International di Fanpage Facebook Periode 2018-
2019). Dibimbing oleh Rina Sovianti, S.IP., M.I.Kom dan Imaddudin, S.I.Kom., 
M.I.Kom. 

Penelitian ini bertujuan untuk mengetahui penerapan dan pesan 
komunikasi strategi nation branding Jepang sebagai daerah tujuan wisata muslim 
asia periode 2018-2019, melalui konsep Muslim Friendly COMCEC (Standing 
Committee for Economic and Commercial Cooperation of The Organization of 
Islam Cooperation) berdasarkan penyebaran konten wisata pada backpacker 
Muslim di fanpage Facebook Backpacker International. Jenis penelitian ini adalah 
penelitian kualitatif deskriptif. Teknik pengumpulan data dilakukan dengan 
wawancara dan dokumentasi. 

Hasil dari penelitian ini adalah penerapan nation branding muslim friendly 
yang dilakukan oleh Pemerintah Jepang melalui competitive identity berhasil 
terimplementasi dengan baik pada 6 aspek nation branding yaitu Exports, 
Government, Investment, Culture, People dan Tourism yang menciptakan 
kebijakan-kebijakan yang menunjang nation branding muslim friendly yang dapat 
dirasakan wisatawan ketika berkunjung ke Jepang. Dalam pesan komunikasi dan 
penyebaran informasi kepada wisatawan didapati adanya peggunaan new media 
seperti website, aplikasi handphone dan media sosial.  

 
Kata Kunci: Nation Branding, Muslim Friendly, Jepang, Wisata, Competitive 
Identity.    
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ABSTRACT 
 

Dede Suhadi. 201310415074. Japan's Nation Branding Strategy as Asia's 
Muslim Tourism Destination Areas (Descriptive Study of the Spread of Travel 
Content in the International Backpacker Community on Facebook FanPage The 
Periode 2018-2019). Supervised by Rina Sovianti, S.IP., M.I.Kom and Imaddudin, 
S.I.Kom., M.I.Kom. 

This study aims to determine the implementation and communication 
message of Japan's nation branding strategy as a tourist destination for Asian 
Muslims the period 2018-2019, through the concept of Muslim Friendly 
COMCEC (Standing Committee for Economic and Commercial Cooperation of 
the Organization of Islamic Cooperation) based on the distribution of tourism 
content on Muslim backpackers on the Backpacker International Facebook 
fanpage. This type of research is a qualitative descriptive study. Data collection 
techniques by interview and documentation. 

The results of this study are the application of Muslim friendly nation 
branding carried out by the Government of Japan through competitive identity 
successfully implemented well in 6 aspects of nation branding that is Exports, 
Government, Investment, Culture, People and Tourism which create policies that 
support Muslim friendly nation branding which can be felt by tourists when 
visiting Japan. In the communication messages and dissemination of information 
to tourists found the use of new media such as websites, applications mobile and 
social media. 

 
Keywords: Nation Branding, Muslim Friendly, Japan, Tourism, Competitive 
Identity. 
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