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ABSTRAK

Kiky Aleh Handro, 201310415104, Pengaruh Promosi Kafe Koma
Junkyard di Instagram Terhadap Minat Berkunjung (Survey di Kalangan
Followers Kafe Koma Junkyard di Instagram)). Dibimbing oleh (Dr. Dwinarko,
M.M., M.H dan Annisa Eka Syafrina, M.Si).

Penelitian ini bertujuan untuk mengetahui pengaruh promosi via media
sosial Instagram @komajunkyard terhadap minat berkunjung di Kafe Koma
Junkyard dan seberapa besar pengaruh promosi via media sosial Instagram
@komajunkyard terhadap minat berkunjung di Kafe Koma Junkayrd. Metode
penelitian yang digunakan adalah metode kuantitatif. Teknik pengambilan sampel
menggunakan simple random sampling dengan jumlah sebanyak 98 responden.
Pengolahan data penelitian dengan menggunakan alat uji statistik yakni SPSS
versi 22.

Berdasarkan hasil uji t, diketahui terdapat pengaruh promosi via media
sosial Instagram @komajunkyard terhadap minat berkunjung di Kafe Koma
Junkyard. Selain itu, nilai R Square sebesar 0,713. Artinya besaran pengaruh
promosi via media sosial Instagram @komajunkyard terhadap minat berkunjung
sebesar 71,3%.

Kata Kunci: Promosi, Minat Berkunjung, Instagram
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ABSTRACT

Kiky Aleh Handro, 201310415104, The Influence of Koma Junkyard Cafe
Promotion on Instagram on Visiting Interest (Survey among Followers of Koma
Junkyard Café on Instagram). Supervised by (Dr. Dwinarko, M.M., M.H and
Annisa Eka Syafrina, M.Si).

This study aims to determine the effect of promotion via Instagram
@komajunkyard social media on interest in visiting Koma Junkyard Café and
how much influence promotion via Instagram @komajunkyard social media has
on interest in visiting Koma Junkayrd Café. The research method used is a
quantitative method. The sampling technique used simple random sampling with a
total of 98 respondents. Research data processing using statistical test tools,
namely SPSS version 22.

Based on the results of the t test, it is known that there is an effect of
promotion via social media Instagram @komajunkyard on interest in visiting the
Koma Junkyard Cafe. In addition, the value of R Square is 0.713. This means that
the magnitude of the influence of promotions via Instagram @komajunkyard
social media on visiting interest is 71.3%.

Keywords: Promotion, Visiting Interest, Instagram
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