
DAFTAR PUSTAKA 

 

Andarani, P. (2015). Pengaruh Customer Knowledge, Faktor Organisasi Dan 

Infrastruktur Knowledge Management Terhadap Implementasi Customer 

Relation Management. I-STATEMENT STIMIK ESQ. 

Carissa, A. (2014). PENERAPAN CUSTOMER RELATIONSHIP 

MANAGEMENT (CRM) SEBAGAI UPAYA UNTUK MENINGKATKAN 

LOYALITAS PELANGGAN (Studi Kasus pada Bandung Sport Distro 

Malang). Jurnal Administrasi Bisnis S1 Universitas Brawijaya. 

Hardiani, T., Sulistyo, S., & Hartanto, R. (2015). Segmentasi Nasabah Tabungan 

Menggunakan Model RFM ( Recency , Frequency , Monetary ) dan K-

Means Pada Lembaga Keuangan Mikro. Seminar Nasional Teknologi 

Informasi Dan Komunikasi Terapan (SEMANTIK). 

Kotler, P., Keller, K., & keller Kotler, Philip, K. L. (2012). Marketing 

Management 13th edition. Ebook of Marketing Management 13th Edition. 

Kuo, J. C., & Chen, M. C. (2010). Developing an advanced Multi-Temperature 

Joint Distribution System for the food cold chain. Food Control. 

https://doi.org/10.1016/j.foodcont.2009.08.007 

Paduloh. (2019). REKAYASA MODEL ADAPTIF REVERSE SUPPLY CHAIN 

RISK DENGAN KONTRAK TERINTEGRASI PADA INDUSTRI 

DAGING SAPI. SEKOLAH PASCASARJANA INSTITUT PERTANIAN 

BOGOR. 

Payne, A., & Frow, P. (2013). for Customer Framework Relationship 

Management. Journal of Marketing. 

Prasetyo, E. (2014). DATA MINING Mengolah Data Menjadi Informasi 

Menggunakan Matlab. In penerbit andi. 

https://doi.org/10.1017/CBO9781107415324.004 

Rumiarti, C. D., & Budi, I. (2017). SEGMENTASI PELANGGAN PADA 

CUSTOMER RELATIONSHIP MANAGEMENT DI PERUSAHAAN 

Segmentasi Pelanggan., Rahmat Romadhin , Fakultas Teknik 2022



RITEL: STUDI KASUS PT GRAMEDIA ASRI MEDIA. Jurnal Sistem 

Informasi. 

Singh, A. (2018). No TitleImproving efficiency and reducing waste for 

sustainable beef supply chain. Degree of Doctor of Philosophy Norwich 

Business School. 

Swastha, B. D., & Handoko, H. (2012). Manajemen Pemasaran Analisis Perilaku 

Konsumen. Edisi Pertama. In BPFE- Yogyakarta. 

https://doi.org/10.32795/widyamanajemen.v1i1.207 

Virgiawan, A. R. (2015). CUSTOMER SEGMENTATION USING RFM 

ANALYSIS AND FUZZY-C-MEANS ALGORITHM TO HELP 

CUSTOMER RELATIONSHIP MANAGEMENT AT PT. XYZ. Fakultas 

Teknologi Informasi Institut Teknologi Sepuluh Nopember Surabaya. 

Wei, J. T., Lin, S. Y., Yang, Y. Z., & Wu, H. H. (2016). Applying data mining 

and RFM model to analyze customers’ values of a veterinary hospital. 

Proceedings - 2016 IEEE International Symposium on Computer, Consumer 

and Control, IS3C 2016. https://doi.org/10.1109/IS3C.2016.126 

Yuliari, N. P. P., Putra, I. K. G. D., & Rusjayanti, N. K. D. (2015). Customer 

segmentation through fuzzy C-means and fuzzy RFM method. Journal of 

Theoretical and Applied Information Technology. 

Zheng, D. (2013). Application of silence customer segmentation in securities 

industry based on fuzzy cluster algorithm. Journal of Information and 

Computational Science. https://doi.org/10.12733/jics20102432 

 

Segmentasi Pelanggan., Rahmat Romadhin , Fakultas Teknik 2022




