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ABSTRACT
Ax a wvse of she 1"'u|'.|.|.£.!ﬂ Poiudleweie, rame ross areaes wartduwlde e beer foced r :u.g.,rmw.l' Hiwfr aparratioos,
Thiv s afso dhe cosetin the el Mlm',r dm Pfewieata, whers BEunedes aie o | i a desild of fhe

ECANEHITE abrHm f,hr tﬁ'ii; traurisme ennbishrremer affecived the Equﬁ!?_pnﬁﬂ:n.lr: (13 Grand Cempakn
Kesord !-:I'r,gﬂ.rmnﬂ'nn_g rn._'ﬂbgu.r West Seva, Indomesia, winch sow a r.rdh.l:Hn 'Iq revamy reniel Jnna-umlr o almimsl
PO afurdag the Em.n'd' }'il";la.ﬁ:ﬁ'qﬁ:h e oy, Besed o His -El-l."l.uﬂ'ﬂ.:l « .lu.rhﬂlg e AT L HPAEYT
I reggaieed in prdnr e ik cheeldony o Do e soevive g ctmpere i ake fhee of a posdessie. Phiee tlie sy
winer i annlyze mnd devevibe the mrhﬁr:g CeHmERinaAron srategy of Grand 'ﬁmh Resors Megamendung in
dnpEravieg rendce fn Me o nffnud'dﬂ pqul'rrnrc .EH:HHJ' e fmdegrared Mﬂ:ﬁ:ﬂ'ﬂq Gmmucntjm theevry. Tin
JulE e n'.mm":ﬁ il H.L':..n'nd'_r mﬂu_ﬁ recaitzeny e e odelopy wsing ofrervardiom mld'burrrfrw: O the el
colfecriom rﬂhlfﬁl MM&WM aBHervariH & u.rrdqi.[ltu.du.lu'u-llp‘l mga.nﬂ:rq-m.ﬂmmg
sireniegy of e rexort, i ix foaed daes brar B procedure it 0 process rw‘hgulkplrm winieh B i iine wiih
she Imtegraned Mirketing Communieation theory. By shifting the sarketimy focus from traditioral concent 1o digital
crarept ermung Fhe digital mrkeiing processiivedf, Grand Cempeke Besort .ﬂw"’ i athie fo survive
el Cmpres u‘-gﬁﬂ Fesiriaie i iEATey fﬁ:m#&rm&.ﬂm“ﬂm%ﬂd b:r_ﬁ'.lu.ld Cempaka
Resort Mepamerednng was atirihited fo i85 foces on gointag canTamer TEST.

Kevword: - Communicarion, Marketing ronmuurication, darkenng srategy, Toariue fudustry

L INTRODUCTION

The COYI-19 pancormic tuti'sd By o BARS-Ciov-Z wirus, wikich began in IC?(hut head 0 nepative impadcd on
ecomomies all over the workd, 1|’i;h.r:&|1,5_ Inifemesia, The fourizm 1I'l'.'||.nﬂr;-' i% also deeling the effects of this Many
resnnts and hotels wen homknpt ot were foreed s restructune, The Gransd Cempada Resort in Bogor, West Java
Provimce, Indonesia, is cee of them. The resort, which ie Jocated in Puncak, o populsr tourist aren, hos seen a
DECTCaR: bn TMOYEr due b & decreasg §n wurs] l']ﬂllh The resom clolmed & 33% dop in wrnves guring ihe
pandemic in 2020 compursd 10 the previess year, Becawse of the decline in fumaoyver, the Graed Compaka Beson has
Bezem Freced fo implement en inleprated marketine commumication strrtepy in orcder o aurvive and negain the trest ol
umisks. Frior o the pandemoc, the resort’s marketing communication srateey relied on tracditiona] markoting tics,
aceording o the reson. This mcludes advemising, sales promotion, dmecs mail. spossorship, asd persenal selbing,
aceording 1 the reson [ 1], [2]. Despite e challenges, e manegemen of Grand Cemgaka Besoi Tas implememed
all of the Infepraied Masketing Commumications dirmegies. These isoes prompled the meson mampemest (o
reconsider the Grand Cempaks Resor's drategy. This step begins when the governmenl mposies the enforcement of
restrictinns ownrds commnnity activities (PTRM) Omly 25-30 percemn of resons nd hotels are permitted 1o reeeive
BouEAL visine . This araseg v s cvalicho b5 xpociad 1o resuwln i &y inereose in wmover ior e Grasd Cempalks Bleson
knfging businces,
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A corrsnication sratgy b5 she method of carrying o the objectives of 3 commumication plan |3, There are clear
podls el stapes—clear seps w0 ackieve s poal—Sy having cless gosls amd Bewiing stages i e poscess of
achievieg these peals. zuch iz commumication plamming carried o by the o, Masketieg commumicalion & a
process inowhich companies commuricse with consumers in & perssasive manner in order o persaade them o
purchase the products or services offered [£], (3], Direct mail. sales promotion, advermising, sponsorship, and e-mail
persoital eelling awe the five fusctions of merketing comnvmonicstion [1], [2]. The five functions of markeiing
srmmuAicstion oE imcremmestod fn assis g company iw the mewkeling process, Markefing commuonicatisn s
reguired o= srategy for achieving bnoad sepmeataton. The prcess of markeling informatics communication is the
mit iponant thing s an sctivity thai allows companies and their sadiences o communicise with ane anothes [6]-
(9], Integraed Maketimg Communicstion is one of the macketing commambcation strotegies used (MO IMC is &
marketing commanicasion netvity that pims o iseprate sdvertisng with oiher merkenng commuisicsion 1eals such
as public relation, direst marketing., and sules prometion (2.

aicak privides & variety of froducis and services w arouse inlerest and
dessire in purchasing & product in the GG of resoets and fnns ot Grimd. Reson Megamendung Puncak,
ahile asn bn g servi Simidsn of e COVID-19- l’.md:mbc. S R Cominicetion
s.l:m:gu-.: is TIE;:!:E& | hgﬂﬂmmmm .il...‘.mtrpl -Iﬂ:lli:l’téhg mmrrl%m::—.u]-nn shraiegy
thal is miooe W].I.H:Ib]-:: ww&mmmmmmﬁm
adventising. dimes JT-EHI'IE el nesl pubbic relations, IMC encamgasses several marketing conespts
mchuding: &) durect mirketing; b sales promotion: € public relations; ) personal selling:c) sdvertising: und £
suirl-of-mouth m gﬂﬂ]ﬂinﬁﬁl;ﬂmpufmﬂhllg_' i gy, IMC can be
digplayed in and Todging products an the Grond Cempaks Mepa Meadusg Paneik Resart seimprove services
amidst ihe Cﬂ'l"]'ﬂ-ﬂpﬂiﬂ]ﬁ Wlarketing commuaicmion steategy with e sdded value of cvaliting the sirancgic
mile af various communication disciplins w0 provide clarity, consisteney, ond Maximum commanication impact in
clstomer prodict marketing.

Ik relation 'mltiﬂl: explamation ahove, ii'tum'm g this mhh&ﬂmh i:-ﬂﬂnj,aj;h pablbEms of
chasging mmmﬁm Bascd on that, we d the reseanch geestians as follows:
Iy Whal is the markesing communication sirategy for the Grond Cenn Reson, Bagor?, 20 What are fhe
faciors supperting she marketing commwnication srasegy of the Grund Cempaka Puncak Resort, Bogor?, amd 3
Whet ase the, jshibiting factors fir the markering commanication aregy of the Gmnd Cempakn Pincak Reson,
Bogor. Follo mmmmﬁh mﬂrtimufmﬂlgﬁumﬂmfm marketing

Graad Cempokn Reson Megamendung

commusication ﬂ Cempaka Reson Megomendung in imgroving service in the u;!'dslnf{'-:nud in
pandemic hased .'-. ny Commanic ."..
2. METHODOLOGY

This reseamch :qu:l] [afive I:l:ll.m:ﬂml : ql:l.ﬁﬁll:w: method in the
posspositivism paradign, E: i incid i1 irqu-lﬁ:m andl docomentation,
I fomsangs wers ehoesen il mmauﬁ-:hq:l'wg. H‘Ea‘l:lﬂitﬂw u-fm H-uf_l_pimml by Kiswing e ghoan
the development of the meson. pensnnel M charpe of marketing e g mnamskgers of Grrsd Compaka
Resort Meramencdung ane thea :I'm’bn_n the indormanis for this gl ,_'il'i.h toamers of the resors as indormands

o triamgulation s ensune reeearch credibiliny. ﬂ'tna:!gmgﬁaﬁ to Find owt the phenomenn o probilems that
cocer (m the foarism idusiry in the Puncak Boges Ccapecially she Grand Cempaka Besor oz the object of

rescarg . The measem o glosming the mesort is begouss the Orond Compake Rcan is ong of the busings wnits of FT
Jakartn Taurisiacn, & regional government cumed enterprise (BURIN of the DE] Jakarta Province .
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Chart -1(Font-11). Bold k Mame of the chart {Font- 101)
A RESULTS AND IMSCUSSION

3,1 Marketing Cmmrlﬂllluuil.rlm for Grand Compaks Megs Hn'lh'g ]’“mh‘. Re=art, Bogor during
e pundemic

The process dowands develiaping |mufa‘m-iﬂhllrﬁh'ﬂlrrh:fnhwl1u simmiple concept of marketing
coanmuEacaiiens sirm . There .ﬂ:_m.pﬂ.intﬂ:t pﬂhﬂ:r in mmmw la:! -divwn anil bedtenme-up
markeling omimeImic sirategies. In e op-down marlmhug-:hﬂnmu_ﬂ:ﬂu:m:ﬁ here 1he resort Teadership
B o doansinant in deferminmg the godls of the company. sch as the policy fl:‘ﬂ'l.-'# govermiment thi
pequires reducing the :..r-im- af tousie visits during the pandemic. The manager of the resont must fllow these
regulatinons .Lud‘h:ﬁmhhm'hﬂ:fuﬂl-ﬂ:ﬂ:ﬂﬂ:tbﬂlﬂ:pﬂum] [uﬁuﬁ'll.l'ﬂl Bwhlhz botien-up marketing
|:|:|:nu:|1|n:rL|iu:||:l stralery. This. strategy l:tilh:- LmFH]‘"!i wisiciy anif n:h.n-:n as the goals 1o be athisved . Cirand
Cermpuka Besort has 2 clesr vision and mission and is in acconfance with what if wints s schieve, However, from
this rescarch, it s |uﬂuﬂmmmml-uh the mEﬂFhmmﬁnkwm‘iﬁm it dives miot
hwaﬁ:u:d.lhmﬂjqﬂﬂ'hhﬂhjhmn Flms.w&mwtfmmpﬂm rmarketing
comumusicition strategy of Grand Cempaka Resor, it is identified how each etic is wed by e resan s follows:

a, Prodluct

The products, sifercd by the seeon to the visitars ae detailed and friendly. The results of laserviews fram sevesal
visitors whe came a1 the time, rescarchers ot infarmarion that the produces offered by she research party were in
aceordance with whot they desceibed and odvervised thivigh social media, Many visitore me svisfied with the
quality of service,

The product sarstegy applicd by the réscarch pary is i pronid e vanors kinds of services that can soiisfy the visitons
a0 ey wast o conee bock ogain g say here, One of the mpmm Irﬂlgllilg comlidence s wisiors that

cveny day cmpkies h:l:l the Tesrt ey disimfoctants os one of the prescduml boulth protecals, Al ims i the
et a5 well as Tacilil md |r|!'n:lrn:lln'& mﬂ.ﬂ:uﬂmﬂ..ﬂpﬂw Keptclean

b. Price

I:Iml.'inﬁ with futuse l.‘pFl:l'll.ﬂ:II‘.H'_l-hﬁnﬂ priciuct pesformance there, 15 @ policy @ determining the poce. P'nin:mz;
requires comples caloelathins becauss it redie s i seasonality l'bugh:l-l-p Frisificss trips, and =0 an). Because pricing
mopart of d marketing strategy. delermining mc!‘ﬂ-.h:tﬁ-ﬂ’h:ru:lmm i nol ey, The nwearch party masd
recalculse how many rooms are ondy allowed o be opened and how many visitors ane athveed o come daring the
PPEM. The prices they offer can be said to be guite in sccordiance with the budpels of both domedic and forzgs
oumsks. This is in socordance with the resulitx of inerviews from the resom which stated thot she price offered by the
s was very Joe and in o condanoe with the budget for wariss who wanted o gay at their place. Likewise with
the resills of interviews with informants 2 aed 3 which staked tha the cost of staving here is cheap acconding (o the
fucilities offened and the woenery round the reseet is very g, suitable for a weelend with e fardly,

¢ Place

Gread Cemvpakn. Besnn |5 Jncated on Jalen Rava Pismcak KM 17, Clannia, Bogor, West Tava, The lecation of the
Grasd Compobn Resoat is quile sirsdcgic Decanse it s nob far from several popelor speds in Punca k. If tearisis waon

o wisin Matahsri Tourist Pak Bogor, the disiance from the propeny s only sbos 95 km, while the rip o
Inclinesia Safan Park s amoamd 104 km ar o W-minode d@nve, The results of mlerviews fromn mformants 1,25 aml
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4 who stayed gt dhe resor, Gramd Compaka Resom is s suitabl: property for vacationing with family, The reason
given is il

Yo the gecrmnodation iy @ conl emeireamerd, clean ond comfortaible. Aroter fun Seing i thar the
peger s presidend o compimg ersand, peefecd for Sty porhesiags of witlh ey,

d_ Pramuolion
The Grund Cempaka Megs Mendung Puncak Besor, Boger has used all clements of msaketing commamication

ciomsisting of adverising. sales promotion, publicity, persomal selling and direct marketing [11]. Besulls from
miesviews witl informanis | o 4 tha the resom provides proamisgion s:

“We e prommanian for seelieg soom resials ol we alio sracmlsd IF for faaiily carpdrg groad
provacg, Al guesn staveug are free o swine e e warerDeea drd weekond My goswes belomg ieg 50

Ciermd Corpnir Rexoss e Conventlos Maorcak, =

The puaposs of the promeotio nal - sctivities thal heve beon cortcd cul is a‘wrm lourials that the Crand Comgude
Resort is safe and prsvide nmnyﬂ.uu!"tw:ﬁn-gm {he travel services vsed,

1.2 Supporting ﬁm:]ﬁﬁﬂiqﬂu-mﬂ-w_ﬂuﬂuﬂm’lhﬂuﬂ

The Cirand C‘mpﬂia wwwdﬂ‘w with 2 wellplanned siragegy in scoondance with
the campany's vision T S, wﬂﬂ“? sl hw-mﬁl s well hﬁﬁpﬂr service made i o facior of
excellence for the { s 3 sepuirate taurist altraction for tourists, Ii:ﬂ'.lllm‘_w_,nmfnnﬁj F ux 2 fovarist:

H.thr of Wi FER i BERY P resck, wﬁummmwﬂiﬂbn&ﬂm
although dherr are STl sonve frctlistes rhar are aot kops clomn.
This ls in contrast willy isformas | ll:-ﬂu:n:mrt management who Mdi mhwﬂjml; feRan are
services and tourist obieets thin ars close o the rescat are faciors that suppon excellenee.

Ta ke uble o g'ni'l':.' the apinioms of the ixfoenasts, mmanhcrmdw#ﬁhm lml'ﬂ:.-' Inforemzm 2
i 4 whi made o with other resoms or hotel: near the research location!

“Thte quarlity af service provided by fhe resart s very friendly and mfersioad the mﬂu of
visiors and uf shis resort for fisod is cleap too and cleasliness is WM_M Tie
inwkeepers here are perfect far staving with fvily,

3.3 Inhibiting Factors Marketing Communlcation Strateey Grand Compaka Resert

Re-developng a hﬂmﬁ&hnm s nol easy, WWM Innd:-i.-.t' rhetacles , baitk
mtemal and cucrsal. Based on interviews with the mson for mmmm: ing policies mnd
praviclizg difficule m“ﬂ# htﬂi‘qtdmemplnm:;hhmhﬁ-m oml.: = the reduced
mamher of vikils o risis 2ndd the need o adjust i the palicies of the govenment.

Ii i from Chart-1 mﬂt-ﬂ: WWMMWW : ihe
uﬂ:mm to 202 | clue mhm of iUzl wisHs. S—

Pereerilage ol Wesernin ol Dewed Domgdia By

Char -1: Percentaze of Bovermiesof Grand Cempaka Resor before and during pandemic | 2008-2021 )

6595 W i o 476




Vol 8 Tonre- 3 20027 TEARTEE- LEENY -2 305 400G

Aulprstmend o podicy with the govermment wiich is consicdered by the resoat 0 change the markeging communicatinn
sirtegy. This chaspe most be feken and followed 96 2 company wanls & survive in the wordd of the tiurism
iy, The deasninunl nsrkering conumuticatim stroegy was changal in this case by evaluating te jaries policy
affered and fostering confidence in visitors who are staying @ the Grimd Cempaka Mega Mendung Fesort that the
place is swfe s heallh checks ami disinfeclnt spraying are always caried oul ia accomfance wilk healih
prodedures,

I this canse the resrarcher argoes that the resont has nod been dble o give confidence o visilors o skay bacose there
g sl o Bk of availability of humon resowrces whao plan and implemment promations with manimal fon abhcatsons,
Anvther obstade found was the ok of synergy between the povernment and the lodgmg business players in the
Puncak arca, doe 1o the lock of sopervison from e government regarding the sppeal given during e period of
restriclions on commamity aclivilies soas not io di:m.d_'@-uin_lhc.l:mldw b bnes s k.

4. CONCLUSIONS ]
The preceas rsands I:Il:'-lc}hiﬁ'u; WMH;HW‘ mcat barix 13-4 sl coreeyi of & marketing
COATmIIC i stratepy’ - Girane] Campakn Megs: Hill:l:h:n:g Puncak Resor, Boger has i niecl am imegrated

murketing comman AArdbeg & o alrabegic plan inaccordange with ll'rnﬁ-ﬂla nad of the reson. In the
miclst af the E‘nvld—l,'ir'pﬂﬂdh' wesorts muet be abbe i survive in Mrr-:mnp:ﬂﬂm Fur‘l.l:m reason, oo of the
marketing commamearion sirategies is o malitin e suppoming factors consising of scveril i firies and
mirsstrecture and the quality of service ami the friend1y sttitucks given by e -.mlq-zm:-a s wimingrs, Alisough it
:mlbemppnulrrgnh&:mﬂ#huhlwnnkﬂmggmmmmﬁtatmﬂs o frome the
exiernal side of the compay, thee absence of & solution from ihe mhﬂ:mrﬁ:ﬂﬂ of commenity
E-Ell'-'l“tﬁ[f‘]"mjpﬂﬂﬂﬂlﬂl m:;im:mﬂﬁlhu[tﬂnlﬂhmuﬂmhnm;amMW
a g fimige Thom vishin,
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