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ABSTRAK 

 

Debby Sinthya, 201210417008. Daya Tarik Program Sitkom Dunia 

Terbalik RCTI Terhadap Persepsi Warga Perumahan Borobudur RT 15 RW 004 

Aren Jaya. 

Penelitian ini tentang Daya Tarik Program Sitkom Dunia Terbalik RCTI 

Terhadap Persepsi Warga Perumahan Borobudur RT 15 RW 004 Aren Jaya dan 

bertujuan untuk mengetahui bagaimana persepsi warga saat menonton tayangan 

program sitcom Dunia Terbalik dan bagaimana pengaruh daya tarik program 

tersebut terhadap persepsi warga. Penelitian ini merupakan penelitian kuantitatif 

dengan menggunakan metode pengumpulan data kuesioner, skala likert, validitas 

dan reabilitas. Berdasarkan hasil dari uji simultan menunjukkan pengujian 

terhadap Daya Tarik Program Sitkom Dunia Terbalik RCTI (X) dengan Persepsi 

Warga Perumahan Borobudur Rt 15 Rw 004 Aren Jaya (Y), dapat diketahui 

bahwa Daya Tarik Program Sitkom Dunia Terbalik RCTI berpengaruh signifikan 

terhadap Persepsi Warga Perumahan Borobudur Rt 15 Rw 004 Aren Jaya. 

 

Kata kunci : Daya Tarik, Dunia Terbalik, Persepsi. 
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ABSTRACT 

 

Debby Sinthya, 201210417008. The Attractiveness of the Reversed World 

Sitcom Program RCTI to Perception House of Residents Borobudur RT 15 RW 

004 Aren Jaya. 

This research is about The Attractiveness of the Reversed World Sitcom 

Program RCTI to Perception House of Residents Borobudur RT 15 RW 004 Aren 

Jaya and aims to find how the perception residents while a watching sitcom 

program impressions the world reversed and how influence the attractiveness of 

program to residents perception. This research is a quantitative by using 

questionnaire data collection method, likert scale, validity and reability. Based on 

the results of a simultaneous test that is The Attractiveness of The Reversed World 

Sitcom Program RCTI (X) with Perception House of Residents Borobudur RT 15 

RW 004 Aren Jaya (Y), it can be seen that The Attractiveness of The Reversed 

World Sitcom Program RCTI has a significant effect on the Perception House Of 

Residents Borobudur RT 15 RW 004 Aren Jaya. 

 

 

Keywords : The Attractiveness, Reversed World, Perception. 
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