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ABSTRAK

NURHAYATI, 201410415049. Strategi Komunikasi Persuasif Komunitas
CAN dalam Mendorong Motivasi Belajar Anak Jalanan (Studi Deskriptif
Komunikasi Persuasif pada Proses Belajar Anak Jalanan di Rumah Singgah
Cahaya Anak Negeri - Bekasi).

Penelitian ini bertujuan untuk mengetahui bagaimana strategi komunikasi
persuasif yang dilakukan oleh Komunitas Cahaya Anak Negeri (CAN) dalam
mendorong motivasi belajar anak jalanan. Jenis penelitian ini adalah penelitian
kualitatif dengan studi deskriptif. Sumber data yang digunakan dalam penelitian
ini adalah sumber data primer dan sekunder, teknik penentuan informan yang
dilakukan adalah teknik purposive sampling. Teknik pengumpulan data dengan
cara observasi, wawancara, dan dokumentasi.

Hasil dari penelitian ini menunjukan bahwa strategi komunikasi persuasif
komunitas CAN vyang dilakukan melalui beberapa teknik, meliputi: teknik
asosiasi, teknik integrasi, teknik ganjaran, teknik taatan, dan teknik red herring.
Model yang digunakan yaitu model Aristoteles. Dalam memotivasi anak jalanan
Komunitas CAN memiliki berbagai kegiatan seperti: Character Building, MLM
(Mobile Learning Marketing) Kebaikan, Mobile Teaching, Foundation School,
Talent Scouting, Cultural Development, Research & Social Care,
Entrepreneurship, Skill Training Center, dan Website @ Social Media
Development. Keberhasilan komunitas CAN dalam memotivasi anak jalanan
dibuktikan dengan prestasi yang di raih anak jalanan yang di bina di Komunitas
Cahaya Anak Negeri (CAN).

Kata Kunci: Strategi Komunikasi Persuasif, Motivasi, Komunitas Cahaya Anak
Negeri (CAN), Anak Jalanan
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ABSTRACT

NURHAYATI, 201410415049. Persuasive Communication Strategy CAN
Community in Encouraging Motivation Learning Street Children (Descriptive
Studies Persuasive Communication on Learning Process of Street Children at
Shelter House Cahaya Anak Negeri — Bekasi).

This study aims to find out how the Persuasive Communication Strategy
undertaken by the Cahaya Anak Negeri (CAN) Community in encouraging the
motivation to learn street children. This research type is qualitative research with
descriptive study. Sources of data used in this study are primary and secondary
data sources. Informant determination technique is purposive sampling.
Technique of collecting data by observation, interview, and documentation.

The results of this study indicate that a persuasive communications strategy
of the Cahaya Anak Negeri (CAN) Community is done through several techniques,
including: assosiation techniques, integration techniques, reward techniques,
obedience techniques, and red herring technique. The model used is Aristoteles
model. In motivating street children , Cahaya Anak Negeri (CAN) Community has
various activities such as: Character Building, MLM (Mobile Learning
Marketing) Kindness, Mobile Teaching, Foundation School, Talent Scouting,
Cultural Development, Research & Social Care, Entrepreneurship, Skill Training
Center, and Website @ Social Media Development. The succes of thr Cahaya
Anak Negeri (CAN) community in motivating street children is evidenced by the
achievement of street children who join the Cahaya Anak Negeri (CAN)
Community.

Keywords: Persuasive Communication Strategy, Motivation, Cahaya Anak Negeri
(CAN) Community, Street Children
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