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Abstract 

 

The purpose of this study was to determine the effect of Wealth Management 

Business Services and Priority Services on Customer Cross Selling Products at BNI 

Bekasi Branch Office. This type of research is a type of associative research using 

multiple linear regression data analysis techniques. The results of the study show 

that partially the Wealth Management Business significantly influences the Cross 

Selling Product of the Customer at BNi Bekasi Branch Office, while the Priority 

Service partially does not significantly influence the Cross Selling Product of the 

Customer at BNi Bekasi Branch Office, but simultaneously the Wealth Management 

Business And Priority Services for Customer Cross Selling Products at BNI Bekasi 

Branch Office. 

Keywords: Wealth Management Business, Priority Services, Customer Cross 

Selling Products 

 

 

Abstrak 

 

Tujuan penelitian ini adalah untuk mengetahui pengaruh Pengaruh Bisnis Wealth 

Management Dan Layanan Prioritas Terhadap Cross Selling Product Nasabah di 

BNI Kantor Cabang Bekasi . Jenis penelitian ini adalah jenis penelitian assosiatif 

dengan menggunakan teknik analisis data regresi linier berganda. Hasil penelitian 

menujukkan bahwa secara parsial Bisnis Wealth Management berpengaruh secara 

signifikan terhadap Cross Selling Product Nasabah di BNi Kantor Cabang Bekasi, 

sedangkan secara parsial Layanan Prioritas tidak berpengaruh secara signifkan 

terhadap Cross Selling Product Nasabah di BNi Kantor Cabang Bekasi, namun 

secara simultan Bisnis Wealth Management Dan Layanan Prioritas Terhadap 

Cross Selling Product Nasabah di BNI Kantor Cabang Bekasi. 

Kata Kunci: Bisnis Wealth Management, Layanan Prioritas,  Cross Selling Product 

Nasabah  
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