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ABSTRAK 

 

 
Catur Hary Sucipto, 201410415016. Pengaruh Berita Palsu (Hoax) Isu 

Politik di Media Sosial Facebook terhadap Sikap Karyawan. 

 

Penelitian ini bertujuan untuk mengetahui Pengaruh Berita Palsu (Hoax) isu 

politik di Media Sosial Facebook terhadap Sikap Karyawan PT. FUMIRA yaitu 

meliputi komponen kognitif, afektif dan konasi (behavioral). Penelitian ini 

menggunakan metode penelitian kuantitatif deskriptif dengan menggunakan teori 

Kemungkinan Elaborasi. Teknik Sampling dalam penelitian ini menggunakan 

Purposive Sampling dengan 74 sampel dari seluruh Karyawan PT. FUMIRA 

Jakarta Factory. 

 

Berdasarkan hasil dari uji regresi yaitu pengujian terhadap pengaruh 

Pengaruh Berita Palsu (Hoax) (X) dengan Sikap Karyawan PT. FUMIRA Jakarta 

Factory (Y), dapat diketahui bahwa “Berita Palsu (Hoax) Isu Politik di Media 

Sosial Facebook berpengaruh Signifikan terhadap Sikap Karyawan PT. 

FUMIRA Jakarta Factory” 
 

Hasil dari uji validitas dalam alat ukur yang digunakan diketahui 18 butir 

pernyataan valid karena r hitung > r tabel atau r hitung > 0.228. Hasil dari uji 

validitas dalam alat ukur yang digunakan diketahui  butir pertanyaan valid karena 

r hitung > r tabel atau r hitung > 0,368. Hasil uji reliabilitas nilai alpha > 0.228 

(0,734 > 0.228) sehingga disebut reliabel. Hasil uji korelasi dalam hipotesis utama 

menunjukkan adanya pengaruh antara berita palsu (hoax) isu politik dengan sikap 

karyawan yaitu sebesar 0,587 (sedang), maka hipotesis Ho (tidak ada pengaruh) 

ditolak dan Ha (ada pengaruh) diterima.  

 

Kata Kunci: Media Sosial Facebook, Hoax, Sikap. 
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ABSTRACT 

 

 
Catur Hary Sucipto, 201410415016. Effect of Fake News (Hoax) on 

Political Issues on Facebook Social Media on Employee Attitudes. 

 

This study aims to determine the effect of political issues on Facebook 

Social Media on the Attitudes of PT. FUMIRA which includes cognitive, affective 

and konasi (behavioral) components. This study uses descriptive quantitative 

research methods using the theory of possible elaboration. The sampling 

technique in this study uses Purposive Sampling with 74 samples from all 

employees of PT. FUMIRA Jakarta Factory. 

 

Based on the results of the regression test, namely testing the effect of the 

Influence of Fake News (Hoax) (X) on the Attitudes of PT. FUMIRA Jakarta 

Factory (Y), it can be seen that "Fake News (Hoax) Political Issues on Facebook 

Social Media have a significant effect on the Attitudes of Employees of PT. 

FUMIRA Jakarta Factory ” 

 

The results of the validity test in the measuring instrument used are known 

to be 18 valid statements because r count> r table or r count> 0.228. The results 

of the validity test in the measuring instrument used are known to be valid 

questions because r count> r table or r count> 0.368. The reliability test results 

are alpha> 0.228 (0.734> 0.228) so that they are called reliable. Correlation test 

results in the main hypothesis indicate the influence of false news (hoax) political 

issues with employee attitudes that is equal to 0.587 (moderate), then the 

hypothesis Ho (no influence) is rejected and Ha (no influence) is accepted. 

 

Keywords: Facebook Social Media, Hoax, Attitude. 
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