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ABSTRAK

ILHAM MUNAJAT, 201410415034. Komunikasi Persuasi Sales Promotion Girl
(SPG) Dalam Melayani Konsumen Supplement Penambah Gairah Pria Nature’s Plus : Ultra
Virile Actin di Guardian Farmasi Grand Metropolitan Mall Bekasi (Studi Deskriptif).

Penelitian ini bertujuan untuk mengetahui bagaimana komunikasi persuasi Sales
Promotion Girl (SPG) dalam melayani konsumen Supplement penambah gairah pria Nature'’s
Plus : Ultra Virile Actin di Guardian Farmasi Grand Metropolitan Mall Bekasi. Jenis
penelitian ini adalah penelitian kualitatif dengan studi deskriptif. Sumber data yang
digunakan dalam penelitian ini adalah sumber data primer dan sekunder, teknik penentuan
informan yang dilakukan adalah teknik purposive sampling. Teknik pengumpulan data
dengan cara observasi, wawancara, dan dokumentasi.

Hasil dari penelitian ini menunjukan bahwa komunikasi komunikasi persuasi Sales
Promotion Girl (SPG) dalam melayani konsumen Supplement penambah gairah pria Nature's
Plus : Ultra Virile Actin di Guardian Farmasi Grand Metropolitan Mall Bekasi yang
dilakukan melalui beberapa teknik, meliputi: teknik asosiasi, teknik integrasi, teknik
ganjaran, teknik taatan, dan teknik red herring. Bahwa komunikasi persuasi yang dilakukan
SPG mampu mengubah perilaku konsumen supplement penambah gairah pria dan dapat
memberikan respon yang terbuka mengenai supplement tersebut, dengan cara melakukan
pendekatan kepada konsumen, mempengaruhi konsumen, memberikan informasi mengenai
supplement penambah gairah pria yang dibutuhkan konsumen, dan memberikan standar
pelayanan yang baik.

Kata Kunci: Komunikasi Persuasi, SPG, Konsumen Supplement Penambah Gairah Pria,
Teknik Komunikasi
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ABSTRACT

ILHAM MUNAJAT, 201410415034. Sales Promotion Girl (SPG) Persuasion

Communication in Serving Consumers Nature’s Male Passion Enhancer Supplement: Ultra
Virile Actin in Grand Metropolitan Mall Bekasi's Guardian Pharmacy (Descriptive Study).

This study aims to find out how to communicate persuasion of Sales Promotion Girl (SPG) in
serving consumers Nature’s Plus passionate enhancer Supplement: Ultra Virile Actin in the
Guardian Pharmacy of Grand Metropolitan Mall Bekasi. This type of research is qualitative
research with descriptive studies. Sources of data used in this study are primary and
secondary data sources, the technique of determining the informants conducted is purposive
sampling technique. Data collection techniques by observation, interviews, and
documentation.

The results of this study indicate that communication communication for Sales Promotion
Girl (SPG) persuasion in serving consumers of Nature's Plus male arousal supplement: Ultra
Virile Actin in Grand Metropolitan Mall Bekasi‘'s Guardian Pharmacy is done through
several techniques, including: association techniques, integration techniques, techniques
rewards, obedience techniques, and red herring techniques. That persuasion communication
carried out by SPG is able to change the consumer behavior of male arousal supplements
and can provide an open response regarding these supplements, by approaching consumers,
influencing consumers, providing information on male arousal supplement needed by
consumers, and providing service standards that well.

Keywords: Persuasion Communication, SPG, Male Passion Enhancer Supplement,
Communication Engineering
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