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ABSTRAK 

 

 Algi Aula Wildany. 201410415081. Strategi Komunikasi Pemasaran Event 

Jakcloth Summer Fest  (Studi Deskriptif Strategi Komunikasi Pemasaran Konsep 

Baru Event Jakcloth Dalam Menarik Clothing Company). 

Penelitian tentang strategi komunikasi pemasaran yang dilakukan oleh 

penyelenggara acara Jakcloth Summer Fest. Konsep event Jakcloth Summer Fest 

pada tahun 2018 berbeda dibanding event-event Jakcloth sebelumnya. Pembaruan 

konsep dari hiburan dan bazaar clothing company menjadi “All You Can Eat”, 

Games of Class, dan Bazaar Clothing Company. Dampak dari perubahan konsep 

event tersebut, membuat para calon tenant bazaar clothing company ragu dan 

jumlah tenant menurun. Tujuan penelitian ini untuk menguraikan strategi 

komunikasi pemasaran oleh event Jakcloth yang menggunakan proses komunikasi 

pemasaran secara langsung serta tatap muka dalam memasarkan tenant clothing 

line kepada brand clothing company mengenai perubahan konsep dan hambatan 

yang terdapat pada penelitian ini disebabkan karena tidak semua clothing company 

menyetujui perubahan konsep event, ada clothing company yang memutuskan 

untuk tidak bergabung, ada juga clothing company yang merasa sudah tidak 

mempercayai Jakcloth lagi. Sehingga marketing mendapatkan hambatan 

kepercayaan meyakinkan clothing company.  

Metode penelitian yang digunakan ialah Metodologi Kualitatif dengan studi 

Deskriptif. Hasil dari penelitian ini melalui memasarakan tenant ke clothing 

company, dengan menjelaskan konsep terbaru event dan tujuan serta alasan 

perubahan konsep event. Pre-event yang dilakukan oleh event Jakcloth 

menggunakan konsep terbaru, bertujuan untuk mengenalkan kepada masyarakat, 

mengetahui respon masyarakat, baik dalam konsep pengganti hiburan musik, 

sehingga respon tersebut dapat diinformasikan kepada clothing company untuk 

mendapatkan kepercayaan clothing company.  Serta, Jakcloh melakukan promosi 

konsep acara terbaru melalui media sosial/online.  

 

Kata kunci : event, komunikasi pemasaran, tenant. 
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ABSTRACT 

 

Algi Aula Wildany. 201410415081.  Marketing Communication Strategy Event of 

Jakcloth Summer Fest (Descriptive Study of New Communication Marketing 

Strategy for Jakcloth Event in Attracting Clothing Company). 

Research on marketing communication strategies carried out by the 

organizer of the Jakcloth Summer Fest event. The concept of the Jakcloth Summer 

Fest event in 2018 is different from the previous Jakcloth events. The renewal of the 

concept from the entertainment and bazaar clothing company became "All You Can 

Eat", Games of Class, and Bazaar Clothing Company. The impact of the change in 

the event concept, made the clothing company bazaar tenant candidates doubt and 

the number of tenants declined. The purpose of this study is to describe the 

marketing communication strategy by the Jakcloth event which uses the marketing 

communication process directly and face to face in marketing the tenant clothing 

line to the brand clothing company regarding changes in concepts and barriers 

found in this study because not all clothing companies agree to changes in the event 

concept , there was a clothing company that decided not to join, there was also a 

clothing company that felt they did not trust Jakcloth anymore. So that marketing 

gets a trust barrier convincing the clothing company. 

The research method used is Qualitative Methodology with Descriptive 

studies. The results of this study through marketing the tenants to the clothing 

company, by explaining the latest concept of the event and the objectives and 

reasons for the change in the event concept. The pre-event carried out by the 

Jakcloth event used the latest concept, aimed at introducing to the public, knowing 

the response of the community, both in the concept of substituting music 

entertainment, so that the response could be informed to the clothing company to 

obtain clothing company trust. And, Jakcloh promotes the concept of the latest 

events through social media / online. 

 

Keywords: event, marketing communication, tenants. 
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