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ABSTRAK 

 

Rismianti. 201710315019. Pengaruh Beban Pemasaran Dan Biaya Riset 

Terhadap Profitabilitas Pada PT Unilever Indonesia, Tbk Periode 2015 – 2020. 

Tujuan penelitian  ini adalah  untuk mengetahui pengaruh beban pemasaran 

dan biaya riset terhadap profitabilitas (ROA) pada PT Unilever Indonesia, Tbk. 

Metode analisis yang digunakan pada penelitian ini adalah analisis deskriptif 

dengan pendekatan kuantitatif melalui teknik purposive sampling. Untuk 

mengetahui pengaruh beban pemasaran dan biaya riset terhadap profitabilitas 

(ROA) dilakukan pengujian statistik. Pengujian statistik yang digunakan adalah 

uji asumsi klasik, regresi linier berganda, uji hipotesis, dan uji koefisien 

determinasi dan juga menggunakan Microsoft Excel 2010 dan SPSS 23.0 for 

Windows.  

Dari hasil pengujian variabel independen beban `pemasaran (X1) dan biaya 

riset (X2) terhadap variabel dependen profitabilitas (Y) pada Uji f menunjukkan 

bahwa nilai signifikansi 0,002 dan hasil  fhitung > ftabel (80,468 < 9,55) sehingga 

nilai tersebut mengandung arti bahwa beban pemasaran dan biaya riset secara 

bersama-sama berpengaruh signifikan terhadap profitabilitas PT Unilever 

Indonesia, Tbk. 

 

Kata kunci : Beban Pemasaran, Biaya Riset dan Profitabilitas. 
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ABSTRACT 

 

Rismianti. 201710315019. The Effect of Marketing Expenses and Research 

Costs on Profitability at PT Unilever Indonesia, Tbk Period 2015 - 2020.  

The purpose of this study was to determine the effect of marketing expenses 

and research costs on profitability (ROA) at PT Unilever Indonesia, Tbk. The 

analytical method used in this research is descriptive analysis with a quantitative 

approach through purposive sampling technique. To determine the effect of 

marketing expenses and research costs on profitability (ROA), statistical tests 

were carried out. The statistical tests used were classical assumption test, 

multiple linear regression, hypothesis testing, and coefficient of determination test 

and also used Microsoft Excel 2010 and SPSS 23.0 for Windows.  

From the results of testing the independent variable marketing expenses 

(X1) and research costs (X2) on the dependent variable profitability (Y) in the f 

test, it shows that the significance value is 0.002 and the fcount > ftable (80.468 < 

9.55) so that this value means that marketing expenses and research costs 

together have a significant effect on the profitability of PT Unilever Indonesia, 

Tbk 

 

Keywords: Marketing Expenses, Research Costs and Profitability. 

Pengaruh.., , Fakultas Ekonomi dan Bisnis 2021



Pengaruh.., , Fakultas Ekonomi dan Bisnis 2021



Pengaruh.., , Fakultas Ekonomi dan Bisnis 2021



Pengaruh.., , Fakultas Ekonomi dan Bisnis 2021



x 
 

DAFTAR ISI 

                Halaman 

LEMBAR PERSETUJUAN  .................................................................... ii 

LEMBAR PENGESAHAN ...................................................................... iii 

LEMBAR PERNYATAAN ..................................................................... iv 

ABSTRAK ................................................................................................. v 

ABSTRACT............................................................................................... vi 

KATA PENGANTAR ............................................................................. vii 

DAFTAR ISI ............................................................................................. x 

DAFTAR TABEL .................................................................................. xiii 

DAFTAR GAMBAR .............................................................................. xiv 

DAFTAR LAMPIRAN ........................................................................... xv 

BAB I. PENDAHULUAN ......................................................................... 1 

1.1 Latar Belakang  ........................................................................... 1 

1.2 Rumusan Permasalahan .............................................................. 4 

1.3 Tujuan Penelitian  ....................................................................... 4 

1.4 Manfaat Penelitian  ..................................................................... 5 

1.5 Batasan Masalah  ........................................................................ 5 

1.6 Sistematika Penulisan  ................................................................ 5 

BAB II. TINJAUAN PUSTAKA  ............................................................. 7 

 2.1  Landasan Teori  .......................................................................... 7 

        2.1.1  Pengertian Laporan Keuangan  .......................................... 7 

        2.1.2  Pengertian Biaya  ............................................................ 11 

        2.1.3  Beban Pemasaran  ........................................................... 15 

        2.1.4  Biaya Riset  ..................................................................... 18 

        2.1.5  Pengertian Profitabilitas .................................................. 20 

        2.1.6  Hubungan Beban Pemasaran Terhadap Profitabilitas  ...... 24 

        2.1.7  Hubungan Biaya Riset Terhadap Profitabilitas  ................ 25 

        2.1.8  Hubungan Beban Pemasaran Dan Biaya Riset  ................ 26 

 2.2  Penelitian Terdahulu  ................................................................ 27 

 2.3  Paradigma Penelitian  ................................................................ 28 

 2.4  Hipotesis  .................................................................................. 29 

 

Pengaruh.., , Fakultas Ekonomi dan Bisnis 2021



xi 
 

BAB III. METODOLOGI PENELITIAN ................................................. 31 

 3.1  Desain Penelitian  ......................................................................... 31 

 3.2  Tahapan Penelitian  ....................................................................... 31 

 3.3  Model Konseptual  ........................................................................ 32 

 3.4  Operasionalisasi Variabel  ............................................................. 35 

 3.5  Tempat dan Waktu Penelitian  ....................................................... 36 

 3.6  Metode Pengambilan Sampel  ....................................................... 37  

 3.7  Metode Analisis Data  ................................................................... 37 

        3.7.1  Analisis deskriptif ............................................................... 38 

        3.7.2  Uji Asumsi Klasik . ............................................................. 39 

        3.7.3  Analisis Regresi Linier Berganda  ....................................... 41 

        3.7.4  Uji Hipotesis  ...................................................................... 42 

        3.7.5  Uji Koefisien Determinasi  .................................................. 42 

BAB IV. ANALISIS DAN PEMBAHASAN  ............................................. 44 

 4.1  Gambaran Umum Perusahaan . ..................................................... 44 

        4.1.1  Sejarah PT Unilever Indonesia Tbk  .................................... 44 

        4.1.2  Visi Misi Perusahaan  .......................................................... 45 

        4.1.3  Kegiatan Usaha  .................................................................. 45 

        4.1.4  Struktur Organisasi Perusahaan  .......................................... 46 

  4.2  Hasil Penelitian  ............................................................................ 50 

        4.2.1  Analisis Beban Pemasaran  .................................................. 50 

        4.2.2  Analisis Biaya Riset  ........................................................... 52 

        4.2.3  Analisis Profitabilitas  ......................................................... 55 

 4.3  Hasil Analisis Data ....................................................................... 57 

        4.3.1  Analisis Deskriptif  .............................................................. 57 

        4.3.2  Uji Asumsi Klasik  .............................................................. 58 

        4.3.3  Analisis Regresi Linier Berganda  ....................................... 61 

        4.3.4  Uji Hipotesis  ...................................................................... 62 

        4.3.5  Uji Koefisien Determinasi  .................................................. 66 

 4.4  Pembahasan  ................................................................................. 67 

        4.4.1  Pengaruh Beban Pemasaran Terhadap Profitabilitas  ............ 67  

          4.4.2  Pengaruh Biaya Riset Terhadap Profitabilitas  ..................... 66 

        4.4.3  Pengaruh Biaya Operasional dan Arus Kas Terhadap .......... 68 

 

Pengaruh.., , Fakultas Ekonomi dan Bisnis 2021



xii 
 

BAB V. PENUTUP ..................................................................................... 69 

 5.1  Kesimpulan  .................................................................................. 69 

 5.2  Implikasi Manajerial  .................................................................... 69  

DAFTAR PUSTAKA  

LAMPIRAN 

 

Pengaruh.., , Fakultas Ekonomi dan Bisnis 2021



 

xiii 
 

DAFTAR TABEL 

              Halaman 

Tabel 2.1  Penelitian Terdahulu ................................................................. 27 

Tabel 3.1  Desain Penelitian  ....................................................................  31 

Tabel 3.5  Waktu Penelitian  ....................................................................  35 

Tabel 4.1  Jenis Produk PT Unilever Indonesia, Tbk  ...............................  46 

Tabel 4.2  Beban Pemasaran PT Unilever Indonesia, Tbk ........................  51 

Tabel 4.3  Biaya Riset PT Unilever Indonesia, Tbk  .................................  53 

Tabel 4.4  Profitabilitas PT Unilever Indonesia, Tbk  ...............................  55 

Tabel 4.5  Hasil Analisis Statistik Deskriptif  ...........................................  57 

Tabel 4.6  Hasil Uji Normalitas  ...............................................................  58 

Tabel 4.7  Hasil Uji Multikolinieritas  ......................................................  59 

Tabel 4.8  Hasil Uji Heteroskedastisitas  ..................................................  60 

Tabel 4.9  Hasil Uji Autokorelasi  ............................................................  60 

Tabel 4.10 Hasil Runs Test  .....................................................................  61 

Tabel 4.11 Hasil Analisis Regresi Linier Berganda  .................................  62 

Tabel 4.12 Hasil Uji t  ..............................................................................  63 

Tabel 4.13 Hasil Uji f  ..............................................................................  65 

Tabel 4.14 Hasil Uji Koefisien Determinasi  ............................................  66 

 

Pengaruh.., , Fakultas Ekonomi dan Bisnis 2021



xiv 

 

DAFTAR GAMBAR 

Halaman 

Gambar 2.3  Paradigma Penelitian  ..........................................................  29 

Gambar 3.3  Kerangka Konseptual ...........................................................  35 

Gambar 4.1  Struktur Organisasi PT Unilever Indonesia, Tbk  .................  47 

Gambar 4.2  Grafik Beban Pemasaran PT Unilever Indonesia, Tbk  .........  51 

Gambar 4.3  Grafik Biaya Riset PT Unilever Indonesia, Tbk  ..................  54 

Gambar 4.4  Grafik Profitabilitas PT Unilever Indonesia, Tbk  ................  56 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pengaruh.., , Fakultas Ekonomi dan Bisnis 2021



xv 
 

DAFTAR LAMPIRAN 
 

Lampiran 1 Laporan Keuangan PT Unilever Indonesia, Tbk Periode 2015-2020 

Lampiran 2   Hasil Output SPSS 23.0 

Lampiran 3   Uji Referensi Skripsi 

Lampiran 4   Uji Plagiat Skripsi 

Lampiran 5   Biodata Penulis 

 

Pengaruh.., , Fakultas Ekonomi dan Bisnis 2021




