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ABSTRAK 

 

 Muhamad Adwitya Ivana, 201710315049. Pengaruh Akses Pajak, 

Sosialisasi Perpajakan, Sanksi Pajak Kendaraan Bermotor, Dan Sistem Samsat 

Drive Thru Terhadap Kepatuhan Wajib Pajak Kendaraan Bermotor (Studi Kasus 

Samsat Drive Thru Kota Bekasi) 

 Penelitian ini bertujuan untuk mengetahui pengaruh akses pajak, sosialisasi 

perpajakan, sanksi pajak kendaraan bermotor, dan sistem samsat drive thru terhadap 

kepatuhan wajib pajak kendaraan bermotor. Objek penelitian ini adalah wajib pajak 

yang membayar pajak kendaraan bermotor di Samsat Drive Thru Kota Bekasi. 

Sampel yang diteliti adalah 100 sampel wajib pajak kendaraan bermotor yang 

dilakukan dengan metode random sampling. Analisis yang digunakan adalah 

analisis regresi linier berganda dengan SPSS 23. 

 Berdasarkan hasil penelitian, secara parsial akses pajak tidak berpengaruh 

secara positif signifikan terhadap kepatuhan wajib pajak kendaraan bermotor, 

sedangkan sosialisasi perpajakan, sanksi pajak kendaraan bermotor, dan sistem 

samsat drive thru berpengaruh secara positif signifikan terhadap kepatuhan wajib 

pajak kendaraan bermotor. Secara simultan akses pajak, sosialisasi perpajakan, 

sanksi pajak kendaraan bermotor, dan sistem samsat drive thru secara simultan 

berpengaruh signifikan terhadap kepatuhan wajib pajak kendaraan bermotor. 

 

Kata Kunci : Akses Pajak, Sosialisasi Perpajakan, Sanksi Pajak Kendaraan 

Bermotor, Sistem Samsat Drive Thru, Kepatuhan Wajib Pajak Kendaraan Bermotor. 
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ABSTRACT  

 

 

Muhamad Adwitya Ivana, 201710315049. The Effect of Tax Access, Tax 

Socialization, Motor Vehicle Tax Sanctions, and the Samsat Drive Thru System on 

Motor Vehicle Taxpayer Compliance (Case Study of Samsat Drive Thru in Bekasi 

City). 

This study aims to determine the effect of tax access, tax socialization, 

motor vehicle tax sanctions, and the drive thru system of Samsat on motor vehicle 

taxpayer compliance. The object of this research is taxpayers who pay motor 

vehicle tax at Samsat Drive Thru Bekasi City. The sample studied was 100 

samples of motorized vehicle taxpayers who were carried out by random sampling 

method. The analysis used is multiple linear regression analysis with SPSS 23. 

Based on the results of the study, partially tax access does not have a 

significant positive effect on motor vehicle taxpayer compliance, while tax 

socialization, motor vehicle tax sanctions, and the Samsat drive thru system have 

a significant positive effect on motor vehicle taxpayer compliance. Simultaneously 

access to taxes, socialization of taxation, motor vehicle tax sanctions, and the 

Samsat drive thru system simultaneously have a significant effect on compliance 

with motorized vehicle taxpayers. 

Keywords: Tax Access, Tax Socialization, Motor Vehicle Tax Sanctions, 

Drive Thru Samsat System, Motor Vehicle Taxpayer Compliance. 
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