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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh harga produk, kualitas 

pelayanan dan kepercayaan terhadap kemampuan daya beli dan berbelanja online 

selama pademi Covid-19 di shopee pada masyarakat golongan millenia di Jakarta. 

Pengumpulam data dalam penelitian ini menggunakan kuesioner yang berisi 28 

pertanyaan yang disebarkan kepada 100 responden dengan pernyataan-pernyataan  

yang disesuaikan dengan variable-variabel yang ingin diteliti yaitu Harga Produk, 

Kualitas Pelayanan dan Kepercayaan terhadap Kemampuan Daya Beli dan 

Kepuasan Berbelanja Online Selama Pademi Covid-19 di Shopee. Pengambilan 

sampel menggunakan Teknik random sampling dengan metode regresi linear 

berganda. Hasil penelitian menunjukan bahwa secara simultan dan parsial variable 

Harga Produk, Kualitas Pelayanan dan Kepercayaan berpengaruh positif terhadap 

Kemampuan Daya Beli dan Kepuasan Berbelanja Online selama pademi Covid-19 

di Shopee pada masyarakat golongan millenia di Jakarta. 

Kata Kunci : Harga Produk, Kualitas Pelayanan, Kepercayaan, Kemampuan Daya 

Beli, Kepuasan Konsumen. 
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ABSTRACT 

 

This study aims to analyze the effect of product prices, service quality and trust on 

the ability to buy and shop online during the Covid-19 pandemic at shopee in the 

millennial community in Jakarta. The data collector in this study used a 

questionnaire containing 28 questions which were distributed to 100 respondents 

with statements adapted to the variables to be studied, namely Product Price, 

Service Quality and Trust in Purchasing Power Ability and Online Shopping 

Satisfaction During the Covid-19 Pandemic. on Shopee. Sampling using random 

sampling technique with multiple linear regression method. The results showed 

that simultaneously and partially the variables of Product Price, Service Quality 

and Trust had a positive effect on Purchasing Power Ability and Online Shopping 

Satisfaction during the Covid-19 pandemic at Shopee in the millennial community 

in Jakarta. 

Keywords: Product Price, Service Quality, Trust, Purchasing Power Ability, 

Consumer Satisfaction. 
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