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ABSTRAK 

Ali Sodikin.  201510325121. Pengaruh Iklan, Kualitas Produk, dan Harga Terhadap 

Keputusan Pembelian Motor Yamaha (Studi Kasus Pada Warga di Kampung Irian RT 

009 Kelurahan Teluk Pucung Bekasi Utara). Penelitian ini bertujuan untuk mengetahui 

apakah ada pengaruh Iklan, Kualitas Produk, dan Harga Terhadap Keputusan 

Pembelian Motor Yamaha. Penelitian ini dilaksanakan pada Pada Warga di Kampung 

Irian RT 009 Kelurahan Teluk Pucung Bekasi Utara. Waktu penelitian dimulai pada 

bulan Maret s/d Juni 2020. Penelitian ini menggunakan metode kuantitatif. Teknik 

pengambilan sampel yang digunakan dalam penelitian ini tergolong non probability 

sampling dengan purposive sampling. Responden dalam penelitian ini adalah Warga 

di Kampung Irian RT 009 Kelurahan Teluk Pucung Bekasi Utara yang memiliki atau 

pernah memiliki sepeda motor yamaha. Penelitian ini menggunakan alat bantu SPSS 

20.0 sebagai alat analisis. Hasil penelitian menunjukan bahwa variabel X1 (Iklan) 

berpengaruh positif dan signifikan terhadap keputusan pembelian, dengan t hitung untuk 

koefisien Iklam sebesar 2,478, Variabel X2 (Kualitas Produk) berpengaruh positif dan 

signifikan terhadap keputusan pembelian. dengan t hitung untuk koefisien kualitas 

produk sebesar 5,449, Variabel X3 (Harga) berpengaruh positif dan signifikan terhadap 

keputusan pembelian. dengan t hitung untuk koefisien kualitas produk sebesar 3,267.  

Koefisien Determinasi 𝑅2 0,573 atau 57,3% sehingga dapat diartikan bahwa iklan, 

kualitas produk dan kualitas produk mempengaruhi keputusan pembelian sebesar 

57,3% sisanya sebesar 42,7% dipengaruhi oleh variabel /faktor lain. 

 

Kata Kunci : Iklan, Kualitas Produk, Harga dan Keputusan Pembelian 
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ABSTRACT 

 

Ali Sodikin. 201510325121. Effect of Advertising, Product Quality, and Prices 

on Purchasing Decisions of Yamaha Motorbikes (Case Study of Residents in Irian 

Village, RT 009, Teluk Pucung Village, North Bekasi). This study aims to determine 

whether there is an effect of advertising, product quality, and price on purchasing 

decisions for Yamaha motorbikes. This research was conducted at residents in Irian 

Village RT 009 Teluk Pucung Village, North Bekasi. When the research was started 

from March to June 2020. This research used quantitative methods. The sampling 

technique used in this study is classified as non-probability sampling with purposive 

sampling. Respondents in this study were residents in Kampung Irian RT 009 Teluk 

Pucung Village, North Bekasi who have or have owned a Yamaha motorbike. This 

study uses SPSS 20.0 as an analytical tool. The results showed that the variable X1 

(Advertising) has a positive and significant effect on purchasing decisions, with t count 

for the Iklam coefficient of 2.478, Variable X2 (Product Quality) has a positive and 

significant effect on purchasing decisions. with t count for the product quality 

coefficient of 5.449, the variable X3 (Price) has a positive and significant effect on 

purchasing decisions. with t count for the product quality coefficient of 3.267. The 

coefficient of determination R ^ 2 is 0.573 or 57.3%, so it means that advertising, 

product quality and product quality affect purchasing decisions by 57.3%, the 

remaining 42.7% is influenced by other variables / factors. 

 

Keywords: Advertising, Product Quality, Price and Purchase Decision 

 

Pengaruh iklan..,  Ali Sodikin, Fakultas Ekonomi dan Bisnis 2021



DAFTAR ISI 

Halaman 

HALAMAN JUDUL ......................................................................................... i 

LEMBAR PERSETUJUAN PEMBIMBING ................................................. ii 

LEMBAR PENGESAHAN .............................................................................. iii 

LEMBAR PERNYATAAN .............................................................................. iv 

ABSTRAK ......................................................................................................... v 

ABSTRACT ........................................................................................................ vi 

KATA PENGANTAR ....................................................................................... vii 

DAFTAR ISI ...................................................................................................... vii 

DAFTAR TABEL ............................................................................................. x 

DAFTAR GAMBAR ......................................................................................... xi 

DAFTAR LAMPIRAN ..................................................................................... xii 

BAB I   PENDAHULUAN ................................................................................ 1 

1.1 Latar Belakang Masalah   ............................................................ 1 

1.2 Rumusan Masalah  ...................................................................... 4 

1.3 Tujuan Penelitian ......................................................................... 5 

1.4 Manfaat Penelitian  ...................................................................... 5 

1.5 Batasan Masalah  ......................................................................... 5 

1.6 Sistematika Penulisan  ................................................................. 6 

BAB II  TINJAUAN PUSTAKA ......................................................................  8 

2.1 Iklan ............................................................................................... 8 

2.2 Kualitas Produk  ............................................................................. 12 

2.3 Harga  ............................................................................................. 14 

2.4 Keputusan Pembelian  ................................................................... 16 

2.5 Penelitian Terdahulu ...................................................................... 21 

2.6 Hipotesis………………………… ................................................ 23 

2.7 Kerangka Penelitian ....................................................................... 23 

Pengaruh iklan..,  Ali Sodikin, Fakultas Ekonomi dan Bisnis 2021



 

BAB III  METODOLOGI PENELITIAN ...................................................... 24 

3.1 Variabel Penelitian Dan Desain Penelitian  ................................... 24 

3.1.1 Variabel Penelitian ................................................................ 24 

3.1.2 Definisi Operasional ............................................................. 24  

3.2 Jenis Penelitian  ............................................................................. 25 

3.3 Metode Pengumpulan Data  ........................................................... 25 

3.4 Lokasi Dan Waktu Penelitian ........................................................ 25 

3.5 Populasi Dan Sampel  .................................................................... 26 

1. Populasi ...................................................................................... 26 

2. Sampel ....................................................................................... 26 

3.6 Jenis Dan Sumber Data .................................................................. 27 

1. Jenis Data ................................................................................... 27 

2. Sumber Data .............................................................................. 27 

3.7 Metode Pengumpulan Data ............................................................ 27 

3.8 Instrumen Penelitian  ..................................................................... 29 

3.9 Teknik Pengolahan Data ................................................................ 30 

1. Uji Validitas ............................................................................... 31 

2. Uji Reliabilitas ........................................................................... 31 

3.10  Uji Asumsi Klasik  ........................................................................ 32 

1. Uji Normalitas ............................................................................ 32 

2. Uji Multikolinearitas .................................................................. 32 

3. Uji Heteroskedastisitas .............................................................. 33 

3.11  Analisis Regresi Linear Berganda  ............................................... 33 

3.12  Pengujian Hipotesis ...................................................................... 34 

1. Uji Signifikan Simultan (Uji F) ................................................. 34 

2. Uji Signifikan t (Uji Hipotesis Secara Parsial) .......................... 34 

3.13  Uji Koefisien Determinasi (𝑹𝟐) ................................................... 34 

BAB IV  ANALISIS DAN PEMBAHASAN ................................................... 35 

Pengaruh iklan..,  Ali Sodikin, Fakultas Ekonomi dan Bisnis 2021



4.1 Deskripsi Objek Penelitian ............................................................ 35 

4.1.1 Sejarah Singkat PT. YIMM .................................................. 35 

4.1.2 Visi dan Misi Perusahaan  .................................................... 36 

4.1.3 Struktur Organisasi Perusahaan  ........................................... 37 

4.2 Hasil Penelitian  ............................................................................. 38 

4.3 Karakteristik Responden ................................................................ 38 

4.4 Hasil Analisis Data  ....................................................................... 40 

1. Uji Validitas ............................................................................... 40 

2. Uji Reliabilitas ........................................................................... 40 

4.5 Uji Asumsi Klasik  ......................................................................... 41 

1. Uji Normalitas ............................................................................ 41 

2. Uji Multikolinieritas .................................................................. 42 

3. Uji Heteroskedatisitas ................................................................ 43 

4.6 Hasil  Analisis Regresi Linear Berganda  ...................................... 44 

4.7 Hasil  Uji Hipotesis ........................................................................ 45 

1. Hasil Uji F (Simultan) ................................................................ 45 

2. Hasil uji t (Uji Secara Parsial) ................................................... 46 

4.8 Hasil Uji Koefisien Determinasi .................................................... 48 

BAB V  KESIMPULAN DAN IMPLIKASI MANAJERIAL ....................... 49 

5.1 Kesimpulan  ................................................................................... 49 

5.2 Saran  ............................................................................................. 50 

5.3 Implikasi Manajerial  ..................................................................... 50 

DAFTAR PUSTAKA ........................................................................................ 51 

LAMPIRAN 

 

 

Pengaruh iklan..,  Ali Sodikin, Fakultas Ekonomi dan Bisnis 2021



DAFTAR  TABEL 

 

   Halaman 

Tabel 1.1 Data Penjualan Sepeda Motor Di Indonesia Tahun 2010-2019 .........  2 

Tabel 2.1 Penelitian Terdahulu ........................................................................  24 

Tabel 3.1 Indikator Variabel Penelitian ...........................................................  31 

Tabel 4.1 Karakteristik Responden Berdasarkan jenis Kelamin .......................  38 

Tabel 4.2 Karakteristik Responden Berdasarkan Pendapatan  ..........................  39 

Tabel 4.3 Hasil Uji Validitas  ..........................................................................  40 

Tabel 4.4 Hasil Uji Reliabilitas .......................................................................  41 

Tabel 4.5 Hasil Uji Normalitas  .......................................................................  42 

Tabel 4.6 Hasil Uji Multikolinieritas ...............................................................  43 

Tabel 4.7 Hasil Uji Regresi linear Berganda ....................................................  44 

Tabel 4.8 Hasil Uji F (Simultan) .....................................................................  45 

Tabel 4.9 Hasil Uji t (Parsial)  .........................................................................  46 

Tabel 4.10 Hasil Uji R Square  ........................................................................  48 

 

Pengaruh iklan..,  Ali Sodikin, Fakultas Ekonomi dan Bisnis 2021



DAFTAR GAMBAR 

Halaman 

Gambar 2.1 Model AIDA................................................................................  12 

Gambar 2.2 Proses Pengambilan Keputusan ....................................................  17 

Gambar 2.3 Kerangka Pemikiran ....................................................................  24 

Gambar 4.1 Struktur Organisasi PT. Yamaha Indonesia Motor  ......................  37 

Gambar 4.2 Scatter Plot (Hasil Uji Heteroskedatisitas) ...................................  44 

 

 

Pengaruh iklan..,  Ali Sodikin, Fakultas Ekonomi dan Bisnis 2021



DAFTAR LAMPIRAN 

Halaman 

Lampiran 1 Uji Referensi .................................................................................... 55 

Lampiran 2 Kuesioner Penelitian ........................................................................ 60 

Lampiran 3 Hasil OutPut SPSS........................................................................... 66 

Lampiran 4 Tabulasi Penelitian .......................................................................... 70 

Lampiran 5 Tabel t, F, r ...................................................................................... 82 

Lampiran 6 Uji Plagiarisme ................................................................................  87 

Lampiran 7 Buku Bimbingan ..............................................................................  88 

Lampiran 6 Riwayat Hidup ................................................................................. 89 

 

Pengaruh iklan..,  Ali Sodikin, Fakultas Ekonomi dan Bisnis 2021




