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ABSTRAK 

 

Irman Syarif Hidayat 201610325082. Faktor-Faktor Yang Mempengaruhi 

Efektivitas Iklan Produk Minuman Berkarbonasi Fanta Pada Media Televisi (Studi 

Kasus Pada Mahasiswa Universitas Bhayangkara Jakarta Fakultas Ekonomi dan 

Bisnis Prodi Manajemen Angkatan 2016). 

Penelitian ini dilakukan untuk menguji dan menganalisis Faktor-Faktor Yang 

Mempengaruhi Efektivitas Iklan Produk Minuman Berkarbonasi Fanta Pada Media 

Televisi (Studi Kasus Pada Mahasiswa Universitas Bhayangkara Jakarta Fakultas 

Ekonomi dan Bisnis Prodi Manajemen Angkatan 2016). Adapun tujuan dari 

penelitian ini adalah untuk mengetahui adakah pengaruh variabel daya tarik iklan 

(X1), kualitas pesan iklan (X2), dan frekuensi penayangan iklan (X3) terhadap 

efektivitas iklan (Y) pada iklan televisi produk minuman berkarbonasi fanta. 

Penelitian menggunakan teknik pengambilan sampel non-probability sampling 

(purposive sampling), metode pengumpulan data yang digunakan adalah dengan 

cara menyebarkan kuesioner kepada 145 responden mahasiswa Universitas 

Bhayangkara Jakarta Fakultas Ekonomi dan Bisnis Prodi Manajemen angkatan 

2016 yang sudah pernah melihat iklan fanta, “jadi lebih berasa”. Penelitian ini 

menggunakan pendekatan kuantitatif. Dari hasil uji penelitian secara parsial 

menunjukkan bahwa terdapat pengaruh signifikan antara variabel daya tarik iklan 

terhadap efektivitas iklan, variabel kualitas pesan iklan terhadap efektivitas iklan, 

dan variabel frekuensi penayangan iklan terhadap efektivitas iklan. Dari hasil uji 

penelitian secara simultan (bersama-sama) antara variabel daya tarik iklan, kualitas 

pesan iklan, dan frekuensi penayangan iklan memiliki pengaruh signifikan terhadap 

variabel efektivitas iklan. Kemudian hasil uji dari ketiga variabel bebas yakni daya 

tarik iklan, kualitas pesan iklan, dan frekuensi penayangan iklan memiliki 

kontribusi pengaruh sebesar 66,8 persen terhadap variabel terikat yakni efektivitas 

iklan. 

 

Kata kunci:  daya tarik iklan, kualitas pesan iklan, frekuensi penayangan iklan,  

  efektivitas iklan. 
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ABSTRACT 

 

Irman Syarif Hidayat 201610325082. Factors Affecting the Effectiveness of 

Fanta Carbonated Drink Product Advertising on Television Media (Case Study of 

Bhayangkara University Jakarta Students Faculty of Economics and Business 

Management Study Program 2016). 

This research was conducted to test and analyze the factors that influence the 

effectiveness of Fanta carbonated beverage product advertisements on television 

media (a case study of students at Bhayangkara University Jakarta, Faculty of 

Economics and Business, Management Study Program, 2016). The purpose of this 

study was to determine whether there was any influence of the variable 

attractiveness of advertisements (X1), quality of advertising messages (X2), and 

frequency of ad serving (X3) on the effectiveness of advertisements (Y) on television 

advertisements for fanta carbonated drink products. The study used non-probability 

sampling (purposive sampling) sampling techniques, the data collection method 

used was by distributing questionnaires to 145 respondents of students at 

Bhayangkara University Jakarta, Faculty of Economics and Business, Management 

Study Program, class of 2016 who had seen fanta advertisements, "so it feels more". 

This study uses a quantitative approach. From the results of the research test 

partially shows that there is a significant influence between the variable 

attractiveness of advertising on ad effectiveness, variable quality of advertising 

messages on ad effectiveness, and variable frequency of ad serving on ad 

effectiveness. From the results of research tests simultaneously (jointly) between 

the variables of advertising attractiveness, the quality of advertising messages, and 

the frequency of ad serving have a significant influence on the advertising 

effectiveness variable. Then the test results of the three independent variables, 

namely the attractiveness of the ad, the quality of the ad message, and the frequency 

of ad serving had an impact contribution of 66.8 percent to the dependent variable, 

namely the effectiveness of the ad. 

Keywords:  ad attractiveness, quality of ad message, frequency of ad serving, ad 

  effectiveness. 
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