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ABSTRAK 

 

Putri Yunita, 201710325089, Analisis Kualitas Produk, Citra Merek, Dan 

Harga Produk Terhadap Minat Beli Produk Kosmetik Maybelline.  

Penelitian ini bertujuan untuk mengetahui (1) pengaruh Kualitas Produk 

terhadap Minat Beli Produk, (2) pengaruh Citra Merek terhadap Minat Beli 

Produk, dan (3) pengaruh Harga Produk terhadap Minat Beli Produk. Populasi 

pada penelitian ini adalah konsumen produk kosmetik Maybelline yang 

berdomisili pada Bekasi, Jawa Barat Indonesia. Jumlah sampel sebanyak 80 

responden.  

Setelah dilakukan penelitian, diharapkan penulis dapat mengetahui 

bagaimana pengaruh Kualitas Produk terhadap Minat Beli Produk, pengaruh Citra 

Produk terhadap Minat Beli Produk, pengaruh Harga Produk terhadap Minat Beli 

Produk. Hasil penelitian menunjukkan bahwa terdapat pengaruh yang positif dan 

signifikan dari Kualitas Produk terhadap Minat Beli Produk; terdapat pengaruh 

positif dan signifikan dari Citra Merek terhadap Minat Beli Produk serta terdapat 

pengaruh yang positif dan signifikan dari Harga Produk terhadap Minat Beli 

Produk. 

 

Kata Kunci: Kualitas Produk, Citra Merek, Harga Produk, Minat Beli Produk 
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ABSTRACT 

 

 Putri Yunita, 201710325089, Analysis of Product Quality, Brand Image, 

and Product Prices on Purchase Intention for Maybelline Cosmetics Products. 

  

 This study aims to determine (1) the influence of Product Quality on 

Product Buying Interest, (2) the influence of Brand Image on Product Buying 

Interest, and (3) the influence of Product Price on Product Purchase Interest. The 

population in this study is a consumer of Maybelline cosmetic products domiciled 

in Bekasi, West Java Indonesia. The sample number of 80 respondents.  

 

 After the research, it is expected that the author can find out how the 

effect of Product Quality on Product Buying Interest, the influence of Product 

Image on Product Buying Interest, the influence of Product Price on Product 

Purchase Interest. The results showed that there is a positive and significant 

influence of Product Quality on Product Buying Interest; there is a positive and 

significant influence of Brand Image on Product Buying Interest and there is a 

positive and significant influence of product price on Product Purchase Interest.  

 

Keyword: Product Quality, Brand Image, Product Price, Product Purchase Interest  
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