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ABSTRAK 

 

Nindi Idha Felia 201710325126, Pengaruh Persepsi Harga dan Kepercayaan 

Tehadap Minat Beli Kosmetik Wardah di Shopee. 

 Penelitian ini bertujuan untuk mengetahui seberapa besar pengaruh persepsi 

harga dan kepercayaan terhadap minat beli kosmetik wardah di shopee. Penelitian 

ini bersifat kuantitatif dengan menggunakan uji-T dan uji-F dengan tingkat 

signifikan 5%. Populasi dalam penelitian ini adalah Mahasiswi Universitas 

Bhayangkara Jakarta Raya Angkatan 2017 Prodi Manajemen Fakultas Ekonomi 

sebanyak 295, teknik pengambilan sampel menggunakan rumus slovin menjadi 169 

Responden.  

 Hasil uji hipotesis dalam penelitian ini menggunakan uji-T, variabel persepsi 

harga terhadap minat beli memiliki nilai T-hitung sebesar 5,104 lebih besar dari T-

tabel sebesar 1,974 sehingga dapat dikatakan variabel persepsi harga mempunyai 

pengaruh signifikan terhadap minat beli. Uji T-variabel kepercayaan terhadap minat 

beli memiliki nilai t hitung sebesar 14,116 lebih besar dari T-tabel sebesar 1,974 

sehingga dapat dikatakan variabel kepercayaan mempunyai pengaruh signifikan 

terhadap minat beli. Sedangkan hasil uji-F menunjukkan bahwa terdapat pengaruh 

secara positif persepsi harga dan kepercayaan secara bersama-sama terhadap minat 

beli dengan nilai F hitung 218,139 dan F tabel sebesar 3,05, maka dapat 

disimpulkan bahwa persepsi harga dan kepercayaan secara simultan berpengaruh 

terhadap minat beli. 

 

 

Kata kunci: Persepsi harga, Minat Beli, kosmetik, wardah  
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ABSTRACT 

 

Nindi Idha Felia 201710325126, The Influence of Price Perception and Trust on 

Buying Interest in Wardah Cosmetics at Shopee. 

 This study aims to determine how much influence the perception of price and 

trust has on buying interest in Wardah cosmetics at Shopee. This research is 

quantitative using T-test and F-test with a significant level of 5%. The population 

in this study were 295 students of Bhayangkara Jakarta Raya University of 

Management Study Program, Faculty of Economics, the sampling technique used 

the Slovin formula to become 169 respondents. 

 The results of hypothesis testing in this study using the T-test, the variable 

price perception towards purchase intention has a T-value of 5.104 which is greater 

than the T-table of 1.974 so that it can be said that the price perception variable 

has a significant effect on purchase intention. The T-test for the trust variable on 

purchase intention has a t-count value of 14,116 which is greater than the T-table 

of 1.974 so that it can be said that the trust variable has a significant effect on 

purchase intention. While the results of the F-test show that there is a positive 

influence on perceived price and trust together on purchase intention with an F 

count of 218.139 and F table of 3.05, it can be concluded that the perception of 

price and trust simultaneously affects purchase intention. 

 

 

Keywords: price perception, buying interest, cosmetics, wardah 
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