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Abstrak 

Hamdah Alfiyah 201710325269. Pengaruh Relationship Marketing terhadap 

Loyalitas Pelanggan di PT. Autoplastik Indonesia Karawang Timur. 

Penelitian ini bertujuan untuk menguji Pengaruh Relationship Marketing 

terhadap Loyalitas Pelanggan di PT. Autoplastik Indonesia Karawang Timur. 

Populasi penelitian ini adalah pelanggan PT. Autoplastik Indonesia Karawang Timur, 

teknik sampling yang digunakan purposive sampling dengan jumlah sampel 80 orang. 

Metode yang dipergunakan adalah metode penelitian kuantitatif dengan 

menggunakan kuesioner skala likert, jawaban responden diolah dengan program 

SPSS (Statistical Product and Service Solution), dengan uji koefisien determinasi, 

analisis regresi berganda, uji T dan uji F dengan tingkat signifikan 5%. Berdasarkan 

hasil penelitian ini terbukti bahwa Relationship Marketing yang terdiri dari variabel 

Kepercayaan, Komitmen, Komunikasi, dan Penanganan Konflik berpengaruh secara 

signifikan sebesar 62,7% terhadap Loyalitas Pelanggan di PT. Autoplastik Indonesia 

Karawang Timur, sedangkan sisanya yaitu 37,3% dipengaruhi oleh faktor lain di luar 

penelitian. 

  

Kata Kunci : Relationship Marketing, Loyalitas Nasabah 
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Abstract 

Hamdah Alfiyah 201710325269. The Influence of Relationship Marketing on 

Customer Loyalty at PT. Autoplastic Indonesia, East Karawang. 

This study aims to determine the effect of Relationship Marketing on Customer 

Loyalty at PT. Autoplastic Indonesia, East Karawang. The population of this 

research is the customers of PT. Autoplastik Indonesia Karawang Timur, the 

sampling technique used was purposive sampling with a sample size of 80 people. 

The method used is a quantitative research method using a Likert scale 

questionnaire. Respondents' answers are processed using the SPSS (Statistical 

Product and Service Solution) program, with a coefficient determination test, 

multiple regression analysis, T test and F test with a significant level of 5%. Based on 

the research results, it is proven that relationship marketing which consists of 

variables of trust, commitment, communication and conflict handling has a 

significant effect of 62.7% on customer loyalty in PT. Autoplastic Indonesia, East 

Karawang, while the rest is 37.3%, read by other factors outside of research. 

 

Keywords : Relationship Marketing, Customer Loyalty 
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