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ABSTRAK 

 

Dinda Aimee Lamorahan, 201710325279. Skripsi dengan judul : 

Pengaruh Daya Tarik Iklan Dan Celebrity Endorser Pada Online Shop Tokopedia 

Terhadap Minat Beli Sepatu PVN (studi kasus pada alumni SDN Setiamekar 01 

angkatan 2011 Tambun Selatan) 

Penelitian ini bertujuan untuk mengetahui pengaruh daya tarik iklan dan 

celebrity endorser pada online shop Tokopedia terhadap minat beli sepatu PVN 

dikarenakan semakin beragamnya iklan yang disajikan dan semakin menarik juga 

celebrity yang digunakan hingga mengubah kiblat fashion konsumen dan salah 

satun ya yaitu sepatu yang simple serta trendy. Dalam penelitian ini, data 

dikumpulkan melalui metode kuesioner terhadap 72 orang responden seluruh 

alumni SDN Setiamekar angkatan 2011 yang menggunakan aplikasi Tokopedia 

dan sering melihat iklan Tokopedia. Kemudian dilakukan analisis terhadap data-

data yang diperoleh berupa analisis kuantitatif yang meliputi uji validitas, 

reliabilitas, uji asumsi klasik, uji F dan uji t untuk membuktikan hipotesis serta uji 

analisis regresi linier berganda yang berfungsi untuk melihat pengaruh. Hasil 

analisis mendapatkan bahwa daya tarik iklan dan celebrity endorser memiliki 

pengaruh positif dan signifikan terhadap minat beli konsumen. Pengujian 

hipotesis menggunakan uji t menunjukkan bahwa daya tarik iklan dan celebrity 

endorser mempengaruhi minat beli konsumen. Hasil lain menggunakan uji F 

menunjukkan bahwa daya tarik iklan dan celebrity endorser secara bersama-sama 

mempengaruhi minat beli konsumen.  

Implikasi penelitian menemukan (R
2
) diperoleh sebesar 0.714 atau 71%. 

Jadi, dapat dinyatakan bahwa variasi Minat Beli mampu dijelaskan oleh variasi 

dari variabel Independen yaitu Daya Tarik Iklan dan Celebrity Endorser sebesar 

71%, yang dimana sisanya 39% dapat dijelaskan oleh faktor atau variabel lain 

diluar variabel yang diteliti.  

Kata Kunci : Pemasaran, Daya Tarik Iklan, Celebrity Endorser, Minat Beli  
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ABSTRACT 

 

Dinda Aimee Lamorahan, 201710325279. Thesis with the title: The 

Effect of Advertising Attraction and Celebrity Endorsers on the Tokopedia Online 

Shop on Purchasing Interest in PVN Shoes (a case study on alumni of SDN 

Setiamekar 01 class 2011 Tambun Selatan) 

This study aims to determine the effect of advertising attractiveness and 

celebrity endorsers at the Tokopedia online shop on interest in buying PVN shoes 

due to the increasingly diverse advertisements presented and the more attractive 

the celebrities used are to change the direction of consumer fashion and one of 

them is trendy shoes. In this study, data was collected through a questionnaire 

method to 72 respondents of all 2011 SDN Setiamekar alumni who used the 

Tokopedia application and often saw Tokopedia advertisements. Then performed 

an analysis of the data obtained in the form of quantitative analysis which 

includes testing the validity, reliability, classical assumption test, F test and t test 

to prove the hypothesis and multiple linear regression analysis which serves to 

see the effect. The results of the analysis show that the attractiveness of 

advertisements and celebrity endorsers has a positive and significant effect on 

consumer buying interest. Hypothesis testing using the t test shows that the 

attractiveness of advertising and celebrity endorsers affect consumer purchase 

interest. Another result using the F test shows that the attractiveness of 

advertisements and celebrity endorsers together affect consumer purchase 

interest. 

The implication of the study found (R
2
) was 0.714 or 71%. So, it can be 

stated that the variation of Purchase Interest can be explained by the variation of 

the Independent variable, namely 71% of the Advertising Attraction and Celebrity 

Endorser, where the remaining 39% can be explained by other factors or 

variables outside the variables under study. 

Keywords : Marketing, Advertising Attraction, Celebrity Endorser, Purchase   

Interests  
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