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ABSTRAK 

Ni Wayan Liniawati , 201710325049. Analisis Citra Merek, Harga, Dan 

Word Of Mouth Keputusan Pembelian Pada Salad Buah Ummi Hanif  

Penelitian ini bertujuan untuk menguji seberapa besar Pengaruh Citra Merek 

(X1), Harga (X2), dan Word Of Mouth (X3) Terhadap Keputusan Pembelian Salad 

Buah Ummi Hanif. Penelitian ini merupakan penelitian kuantitatif dengan metode 

non probability sampling dengan tekniksampel Jenuh . Populasi dalam penelitian 

ini adalahWarga Rt 003/ RW 030. Dengan sampel penelitian yaitu sebanyak 107 

orang,dengan tekniksampel Jenuh. Penelitian ini dilakukan dengan menggunakan 

program SPSS versi 25. Hasil Uji t, menunjukan variable Citra Merek (X1)secara 

parsial T- hitung 1,988 > 1,982 (T-tabel). Harga (X2) secara parsial di peroleh dari 

T- hitung 3,381 > 1,982 (T-tabel). Word Of Mouth (X3) secara parsial di peroleh 

dari T- hitung 4,540 > 1,982 (T-tabel) Hasil Uji F, menujukan bahwa Citra Merek 

(X1), Harga (X2), dan Word Of Mouth (X3) berpengaruh simultan terhadap 

keputusan (Y) dengan F hitung sebesar 38,829 > 2.69 (F- tabel). Hasil Uji koefisien 

determinasi R square,sebesar 0,517 atau 51,7 %. Hal ini berarti bahwa 51,7% 

variabel Keputusan Pembelian dapat di jelaskan Oleh Variasi dari ketiga Variabel 

Independen Yaitu Citra Merek, Harga dan Word Of Mouth. Sedangkan sisanya 

48,3% dijelaskan sebab-sebab lain yang ada diluar variabel penelitian ini. 
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ABSTRACT 

Ni Wayan Liniawati, 201710325049. Analysis of Brand Image, Price, and 

Word of Mouth Purchase Decisions on Ummi Hanif Fruit Salad 

 

This study aims to examine how big the influence of Brand Image (X1), Price 

(X2), and Word Of Mouth (X3) on the Purchase Decision of Ummi Hanif Fruit 

Salad. This research is a quantitative research with non - probability sampling 

method with saturated sample technique . The population in this study is the 

residents of Rt 003/RW 030. The research sample is 107 people, with the saturated 

sample technique. This research was conducted using the SPSS version 25 

program. The results of the t-test, showed the Brand Image (X1) variable partially 

T-count 1.988 > 1.982 (T-table). The price (X2) is partially obtained from T-count 

3.381 > 1.982 (T-table). Word Of Mouth (X3) is partially obtained from T-count 

4.540 > 1.982 (T-table) F test results, indicating that Brand Image (X1), Price (X2), 

and Word Of Mouth (X3) have a simultaneous effect on decisions (Y) with 

calculated F of 38.829 > 2.69 (F-table). The test results of the coefficient of 

determination R square, amounting to 0.517 or 51.7%. This means that 51.7% of 

the purchasing decision variables can be explained by variations of the three 

independent variables, namely brand image, price and word of mouth. While the 

remaining 48.3% explained other reasons that exist outside the variables of this 

study. 

 

 

 

Keywords: Brand Image, Price, Word Of Mouth on Purchase Decision 

Anlisis citra.., Ni Wayan Liniawati, Fakultas Ekonomi dan Bisnis 2021



KATA PENGANTAR 

Puji dan syukur penulis panjatkan kepada Tuhan Yang Maha Esa, karena 

atas berkat dan rahmat-Nya, shingga penulis dapat menyelesaikan skripsi dengan 

judul “Analisis Citra Merek, Harga dan Word Of Mouth Terhadap Keputusan 

Pembelian Salad Buah Ummi Hanif (Studi Kasus PadaWarga RT 003/ RW 030”. 

Terwujudnya skripsi ini tidak lepas dari bantuan berbagai pihak yang telah 

mendorong dan membimbing penulis, baik tenaga, ide-ide, maupun pemikiran. 

Oleh karena itu dalam kesempatan ini penulis ingin mengucapkan terima kasih yang 

sebesar-besarnya kepada :  

1. Irjen Pol (Purn) Dr. Drs. Bambang Karsono, S.H., M.M. selaku Rektor 

Universitas Bhayangkara Jakarta Raya. 

2. Dr. Istianingsih, M.S. AK., CA, CSRS., CBV.,CMA.,CACP. selaku 

Dekan Fakultas Ekonomi dan Bisnis Universitas Bhayangkara Jakarta 

Raya. 

3. Dr. Hadita, S.Pd, M.M selaku Kaprodi Manajemen Universitas 

Bhayangkara Jakarta Raya. 

4. Andrian, S.E., M.S.M selaku Dosen Pembimbing yang telah menyetujui 

dan menerima proposal skripsi penulis. 

5. Yth Seluruh Bapak/Ibu Dosen Prodi Manajemen di Fakultas Ekonomi 

dan Bisnis yang telah membimbing dan mengajarkan penulis ilmu-ilmu 

yang bermanfaat.  

6. Terimakasih kepada Keluarga/Kerabat terdekat saya, yang sudah 

mendukung saya selama skripsi 

7. Terimakasih kepada Teman saya untuk Dinda Sherina Darmadi, Rafika 

Dewinta Hastuti, Syifani Hidayah,dan Gloria Trifena yang selama ini 

membantu selama proses mengerjakan skripsi sampai selesai. 

 

Bekasi, 14 Juli 2021 

 

 

 Ni Wayan Liniawati 

Anlisis citra.., Ni Wayan Liniawati, Fakultas Ekonomi dan Bisnis 2021



DAFTAR ISI 

LEMBAR PERSETUJUAN PEMBIMBING .......................................................i  

LEMBAR PENGESAHAN .................................................................................. ii  

ABSTRAK ............................................................................................................ iii  

ABSTRACT ...........................................................................................................iv  

PERNYATAAN...................................................................................................... v  

KATA PENGANTAR ...........................................................................................vi   

DAFTAR ISI........................................................................................................ vii  

DAFTAR TABEL .................................................................................................. x  

DAFTAR GAMBAR ............................................................................................ xi  

DAFTAR LAMPIRAN ....................................................................................... xii  

BAB I ....................................................................................................................... 1  

PENDAHULUAN .................................................................................................. 1  

1.1 Latar Belakang Masalah ............................................................................ 1  

1.2 Perumusan Masalah................................................................................... 3  

1.3 Tujuan Penelitian....................................................................................... 3  

1.4 Manfaat Penelitian..................................................................................... 4  

1.5 Batasan Masalah ........................................................................................ 4  

1.6 Sistematika Masalah .................................................................................. 5  

BAB II ..................................................................................................................... 6  

TINJAUAN PUSTAKA ......................................................................................... 6  

2.1 Citra Merek ............................................................................................... 6  

2.1.1 Indikator Citra Merek ............................................................................. 6   

2.1.2 Faktor-faktor yang membentuk Citra Merek ..................................... 7   

2.1.3 Metode Pengukuran  Citra Merek ........................................................... 7   

2.2 Harga ......................................................................................................... 8   

2.2.1 Indikator Harga .................................................................................. 9   

2.2.2 Metode Penetepan Harga ................................................................... 9   

2.2.3 Penetapan Harga .............................................................................. 10   

2.3 Word Of Mouth........................................................................................ 11    

2.3.1. Motivasi dalam melakukan word of mouth ...................................... 11   

2.3.2. Menciptakan word of mouth ............................................................ 11   

2.4 Keputusan Pembelian .............................................................................. 12   

2.4.1 Sistem Keputusan Pembelian ........................................................... 12  

Anlisis citra.., Ni Wayan Liniawati, Fakultas Ekonomi dan Bisnis 2021

file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420673
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420674
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420675
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420676
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420677
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420678
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420679
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420680
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420681
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420682
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420683
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420684
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420685
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420686
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420687
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420688
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420689
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420690
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420691
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420692
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420693
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420694
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420695
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420696
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420697
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420698
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420699
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420700
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420701
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420702
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420703
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420704
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420705


2.4.2 Indikator Keputusan Pembelian ......................................................  12  

2.5 Hasil Penelitian Terdahulu ...................................................................... 13  

2.6 Kerangka Berpikir ................................................................................... 15  

2.7 Perkembangan Hipotesis ......................................................................... 17  

BAB III .................................................................................................................. 18  

METODE PENELITIAN .................................................................................... 18  

3.1 Desain Penelitian ..................................................................................... 18  

3.2 Tahap Penelitian ...................................................................................... 18  

3.3 Model Konseptual ................................................................................... 19  

3.4 Operasionalisasi Variabel Penelitian ....................................................... 20  

3.5 Waktu dan Tempat Penelitian ................................................................. 21  

3.5.1. Waktu Penelitian .............................................................................. 21  

3.5.2. Tempat Penelitian ............................................................................ 21  

3.6 Metode Pengambilan Populasi Dan Sampel ........................................... 21  

3.6.1. Populasi Penelitian ........................................................................... 21  

3.6.2. Sampel Penelitian............................................................................. 22  

3.7 Teknik Pengumpulan Data ...................................................................... 22  

3.8 Metode Analisis Data .............................................................................. 23   

3.8.1 Uji Validitas ..................................................................................... 23   

3.8.2 Uji Reliabilitas ................................................................................. 23   

3.9 Uji Asumsi Klasik ................................................................................... 24   

3.9.1 Uji Normalitas .................................................................................. 24   

3.9.2 Uji Multikolineritas .......................................................................... 24   

3.9.3 Uji Heteroskedastisitas..................................................................... 25   

3.10 Metode Analisis Regresi Linier............................................................... 25   

3.10.1 Analisis Regresi Berganda ............................................................... 26   

3.11 Uji Hipotesis ............................................................................................ 26   

3.11.1 Koefisien Determinasi (𝑅2) ............................................................. 26   

3.11.2 Uji F ................................................................................................. 27   

3.11.3 Uji T (Persial) .................................................................................. 27   

BAB IV .................................................................................................................. 28   

HASIL DAN PEMBAHASAN ............................................................................ 28   

4.1 Gambaran umum Perusahaan .................................................................. 28  

4.1.1 Sejarah.............................................................................................. 28  

Anlisis citra.., Ni Wayan Liniawati, Fakultas Ekonomi dan Bisnis 2021

file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420706
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420707
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420708
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420709
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420710
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420711
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420712
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420713
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420714
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420715
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420716
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420717
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420718
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420719
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420720
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420721
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420722
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420723
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420724
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420725
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420726
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420727
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420728
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420729
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420730
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420731
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420732
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420733
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420734
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420735
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420736
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420737
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420738
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420739


4.1.2 Visi ................................................................................................... 28  

4.1.3 Misi .................................................................................................. 28  

4.2 Hasil Penelitian ....................................................................................... 29  

4.2.1 Penyebaran dan Pengumpulan Kuesioner ........................................ 29  

4.2.2 Identitas Responden ......................................................................... 30  

4.3 Uji Data ................................................................................................... 31  

4.3.1 Uji Validitas ..................................................................................... 31  

4.3.2 Uji Reliabilitas ................................................................................. 32  

4.4 Uji Asumsi Klasik ................................................................................... 32  

4.4.1 Uji Normalitas .................................................................................. 32   

4.4.2 Uji Multikolineritas .......................................................................... 33   

4.4.3 Uji Heteroskedastitas ....................................................................... 34   

4.5 Analisis Reresi Liner Berganda............................................................... 35   

4.6 Uji Hipotesis ............................................................................................ 36   

4.6.1 Uji T ................................................................................................. 36   

4.6.2 Uji F ................................................................................................. 37   

4.6.3 Uji Koefisien Determinasi (𝑅2)....................................................... 37   

BAB V ................................................................................................................... 38   

PENUTUP ............................................................................................................. 38   

5.1 Kesimpulan.............................................................................................. 38   

5.2 Implikasi Manajerial ............................................................................... 38  

DAFTAR PUSTAKA ........................................................................................... 40  

LAMPIRAN- LAMPIRAN 

 

  

Anlisis citra.., Ni Wayan Liniawati, Fakultas Ekonomi dan Bisnis 2021

file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420740
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420741
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420742
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420743
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420744
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420745
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420746
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420747
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420748
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420749
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420750
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420751
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420752
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420753
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420754
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420755
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420756
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420757
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420758
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420759
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420760
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420761
file:///D:/Skripsi%20Way/SKRIPSI_OKE_%20WAYAN/SKRIPSI%20WAYAN%20(1.docx%23_Toc77420762


DAFTAR TABEL 

 

Tabel 1.1 Data Penjualan .............................................................................. 2 

Tabel 2.1 Penelitian Terdahulu ..................................................................... 13 

Tabel 4.1 Hasil Penyebaran dan Penerimaan Kuesioner .............................. 29 

Tabel 4.2 Karakteristik Responden dBerdasarkan Usia ............................... 30 

Tabel 4.3 Uji Validitas ................................................................................. 31 

Tabel 4.4 Reliablitias ................................................................................... 32 

Tabel 4.5 Uji Normalitas ............................................................................. 32 

Tabel 4.6 Uji Multikolineritas ..................................................................... 33 

Tabel 4.7 Analisis Regresi Linier Berganda ............................................... 35 

Tabel 4.8 Tabel Uji T .................................................................................. 36 

Tabel 4.9 Tabel Uji F .................................................................................. 37 

Tabel 4.10 Uji Koefisien Determinasi (𝑅2)  ............................................... 37 

Anlisis citra.., Ni Wayan Liniawati, Fakultas Ekonomi dan Bisnis 2021



DAFTAR GAMBAR 

 

 

Gambar 2.1 Kerangka Berpikir ........................................................................... 16 

Gambar 4.2 Uji Heteroskedastisitas .................................................................... 34 

 

Anlisis citra.., Ni Wayan Liniawati, Fakultas Ekonomi dan Bisnis 2021



DAFTAR LAMPIRAN 

 

Lampiran I Uji Plagiarisme Skripsi 

Lampiran 2 Uji Referensi Skripsi 

Lampiran 3 Kuesioner Penelitian 

Lampiran 4 Tabulasi Data Kuesioner 

Lampiran 5 Uji Data 

Lampiran 6 Uji Asumsi Klasik 

Lampiran 7 Uji Analisis Regresi Linier Berganda  

Lampiran 8 Uji Hipotesis Data 

Lampiran 9 Tabel F 

Lampiran 10 Tabel T 

Lampiran 11 Bimbingan (Kartu Kuning) 

Lampiran 12  Daftar Riwayat Hidup 

Anlisis citra.., Ni Wayan Liniawati, Fakultas Ekonomi dan Bisnis 2021




