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ABSTRAK 

 

Sheila Almira. 201710325050. Analisis Employer Branding dan Media 

Sosial terhadap Minat Melamar Kerja Ke Perusahaan E-Commerce Pada Generasi 

Z Kota Bekasi. 

Penelitian ini bertujuan untuk mengetahui dan menganalisis apakah 

employer branding dan media sosial mempengaruhi minat melamar kerja ke 

perusahaan e-commerce pada generasi Z Kota Bekasi. Serta untuk mengetahui 

apakah masing-masing nilai yaitu nilai minat, nilai sosial, nilai ekonomi, nilai 

pengembangan, nilai aplikasi, nilai manajemen, dan work-life balance merupakan 

faktor signifikan dari employer branding. Populasi dalam penelitian ini adalah 

generasi Z Kota Bekasi dan diperoleh sampel sebanyak 164 responden 

menggunakan teknik purposive sampling. Pengambilan data dilakukan dengan 

menyebarkan kuesioner secara online dan dianalisis menggunakan metode 

structural equation modeling dengan software SPSS Amos 22. Hasil penelitian 

menunjukkan bahwa employer branding dan media sosial masing-masing 

memiliki pengaruh positif signifikan terhadap minat melamar kerja. Dari ketujuh 

nilai, sebanyak lima nilai merupakan faktor signifikan dari employer branding, 

yakni nilai minat, nilai ekonomi, nilai aplikasi, nilai manajemen, dan work-life 

balance. Sedangkan nilai sosial dan nilai pengembangan bukan merupakan faktor 

signifikan dari employer branding. 

 

Kata kunci (sentence case): employer branding, media sosial, minat melamar 

kerja.  
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ABSTRACT 

 

Sheila Almira. 201710325050. Analysis of Employer Branding and Social 

Media toward Intention to Apply for a Job in E-Commerce Companies on 

Generation Z in Bekasi City. 

This study aims to determine and analyze the influence of employer 

branding and social media toward intention to apply for a job in e-commerce 

companies on generation Z in Bekasi City. And to find out which values, namely 

interest value, social value, economic value, development value, application 

value, management value, and work-life balance are significant factors of 

employer branding. The population in this study was generation Z of Bekasi City 

and obtained a sample of 164 respondents using purposive sampling technique. 

Data were collected by distributing questionnaires online and analyzed using the 

structural equation modeling method with SPSS Amos 22. The results show that 

each of employer branding and social media has a significant positive influence 

on intention to apply for a job. Almost all the values are significant factors of 

employer branding, namely interest value, economic value, application value, 

management value, and work-life balance. With the exception of social value and 

development value which are not significant factors of employer branding. 

 

Keywords: employer branding, social media, intention to apply for a job. 
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