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ABSTRAK 

 

Gloria Trifena, 201710325053. Pengaruh Promosi, Kualitas Pelayanan, dan Harga 

Terhadap Keputusan Pembelian pada Apotek Roxy Mekarsari. 

 

 Penelitian ini bertujuan untuk mengetahui pengaruh promosi (X1), Kualitas Pelayanan 

(X2), dan Harga (X3) terhadap keputusan pembelian  (Y) Pada Apotek Roxy Mekarsari. 

Penelitian ini merupakan peneitian kuantitatif. Populasi dalam penelitian ini adalah konsumen 

yang melakukan pembelian di Apotek Roxy Mekarsari. Dengan sampel penelitian sebanyak 96 

orang menggunakan metode non probabilty sampling dengan teknik puposive sampling. 

Teknik pengumpulan data dengan menggunakan metode kuesioner dengan menggunakan 

program SPPS versi 25. Hasil uji T menunjukkan variabel Promosi (X1) diperoleh 

1,711<1.9850 ( t-tabel ) secara parsial tidak berpengaruh. Variabel Kualitas Pelayanan (X2) 

diperoleh 2.7770 > 1.9850 (t-tabel) secara parsial berepengaruh. Varaibel Harga (X3) 7,415 > 

1.9850 (t-tabel) secara parsial berepengaruh. Hasil Uji F menunjukkan bahwa Promosi (X1), 

Kualitas pelayanan (X2) dan Harga (X3) berpengaruh secara simultan terhadap Keputusan 

Pembelian (Y) . Hasil koefiesiensi Determinasi R square sebesar 0,544 atau 54,4 % variabel 

keputusan pembelian dapat dijelaskan oleh variasi dari ketiga variabel independen yaitu 

Promosi (X1), Kualitas pelayanan (X2) , Harga (X3) sedangkan sisanya 45,6 % 

 

Kata Kunci: Promosi, Kualitas pelayanan, Harga, Keputusan Pembelian 
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ABSTRACT  
 

Gloria Trifena, 201710325053. Influence of Promotion, Service Quality, and Price on 

Purchase Decisions at Roxy Mekarsari Pharmacy. 

This study aims to determine the effect of promotion (X1), service quality (X2), and 

price (X3) on purchasing decisions (Y) at Roxy Mekarsari Pharmacy. This research is a 

quantitative research with descriptive method. The population of this study are consumers 

who buy products at Apotek Roxy Mekarsari. With a research sample of 96 people, using a 

non-probability sampling method with purposive sampling technique, the data collection 

technique used using the questionnaire method. This research was carried out using the SPSS 

version 25 program. T count 1.711 < 1.98580 (t table) with sig 0.090 > 0.05 that partially 

promotion (X1 ) has no partial effect. For the service quality variable (X2), the t- count value 

is 2.770 > 1.98580 (t table) with sig 0.007 < 0.05 that partially the service quality (X2) has a 

partial effect. For the price variable (X3), it is obtained t-count 7.415 > 1.98580 (t table) with 

sig 0.000 <0.05 that partially the price (X3) has a partial effect. As for the results of the 

research on simultaneous testing of promotion, service quality, and price variables show 

together or simoultaneously have a significant effect on purchasing decisions The test results 

of the coefficient of determination R square are 0.544 or 54.4%, this means that 54.4% of the 

purchasing decision variables can be explained by variations of the three independent 

variables, namely Promotion (X1), Service Quality (X2) Price (X3) While the remaining 

45,6%. 

 

Keyword: Promotion, Service Quality, Price, Purchasing Decisions 
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