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ABSTRAK 

 

Deri Eko Nurmansah, 201710325084. Skripsi dengan judul : Analisis 

Perilaku Konsumtif dan Kenaikan Harga You C1000 terhadap Brand Switching 

Yang Dilakukan Konsumen dimasa Pandemi Covid-19 (Studi Kasus pada 

Masyarakat Perumnas RawaLumbu II Bekasi). Penelitian ini bertujuan untuk 

mengetahui apakah perilaku konsumtif berpengaruh terhadap Brand Switching 

yang Dilakukan Konsumen dimasa Pandemi Covid-19, apakah kenaikan harga 

You C1000 berpengaruh terhadap Brand Switching Yang Dilakukan Konsumen 

dimasa Pandemi Covid-19 dan apakah keduanya berpengaruh terhadap Brand 

Switching Yang Dilakukan Konsumen dimasa Pandemi Covid-19. Hasil yang 

didapat penulis dalam penelitian ini yaitu untuk Perilaku konsumtif berpengaruh 

signifikan positif terhadap brand switching, artinya adanya perilaku konsumtif 

memiliki pengaruh besar terhadap brand switching yang dilakukan konsumen. 

Kenaikan harga berpengaruh signifikan positif terhadap brand switching, artinya 

kenaikan harga memiliki pengaruh yang cukup besar terhadap brand switching 

yang dilakukan konsumen. Perilaku konsumtif dan kenaikan harga secara 

simultan berpengaruhsignifikan positif terhadap brand switching yang dilakukan 

konsumen.  

  

Kata Kunci : Perilaku Konsumtif, Kenaikan Harga You C1000,Brand Switching, 

dan Pandemi Covid-19. 
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ABSTRACT 

  

Deri Eko Nurmansah, 201710325084. Thesis with the title: Analysis of 

Consumptive Behavior and You C1000 Price Increase on Brand Switching Made 

by Consumers during the Covid-19 Pandemic (Case Study on the Community of 

Perumnas RawaLumbu II Bekasi). This study aims to determine whether 

consumptive behavior affects Brand Switching by Consumers during the Covid-19 

Pandemic, whether the increase in the You C1000 price affects Brand Switching 

by Consumers during the Covid-19 Pandemic and whether both affect Brand 

Switching by Consumers during the Pandemic. Covid-19. The results obtained by 

the authors in this study are that consumptive behavior has a significant positive 

effect on brand switching, meaning that consumptive behavior has a major 

influence on brand switching by consumers. Price increases have a significant 

positive effect on brand switching, meaning that price increases have a significant 

effect on brand switching by consumers. Consumptive behavior and price 

increases simultaneously have a significant positive effect on brand switching by 

consumers. 

Keywords: Consumptive Behavior, You C1000 Price Increase, Brand Switching, 

and the Covid-19 Pandemic. 
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