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ABSTRAK 

Indiastari Desty Rositasari, 201710325107, Implementasi Strategi Promosi Digital 

Marketing Produk Sepatu Olahraga Ifootball Store Dalam Keputusan Pembelian Melalui 

Instagram Saat Pandemi Covid 19 Dikota Bekasi. Penelitian ini bertujuan untuk mengetahui 

seberapa besar pengaruh Strategi Promosi dan Digital Marketing terhadap keputusan 

pembelian Followers pada Produk Sepatu Olahraga Ifootball Store. 

Populasi dalam penelitian ini adalah Followers yang pernah melakukan pembelian pada 

Produk Sepatu Olahraga Ifootball Store. Pengumpulan data melalui penyebaran kuesioner 

kepada 100 orang responden, menggunakan teknik pengambilan sampel dalam penelitian ini 

adalah non probability sampling dengan metode Quota sampling. Data yang memenuhi syarat 

validitas dan reliabilitas selanjutnya diuji menggunakan analisis regresi berganda 

menghasilkan persamaan Y = 7.451 + 0,246 X1 + 0,217 X2. Berdasarkan hasil pengujian 

hipotesis menggunakan uji t diperoleh hasil variabel Strategi Promosi berpengaruh positif dan 

signifikan terhadap keputusan pembelian, Digital marketing berpengaruh positif dan signifikan 

terhadap keputusan pembelian, Sedangkan berdasarkan hasil uji f dapat disimpulkan bahwa 

Strategi Promosi dan Digital marketing berpengaruh secara simultan terhadap keputusan 

pembelian Followers pada produk sepatu olahraga Ifootball Store. 

Kata Kunci : Strategi Promosi, Digital marketing, Keputusan Pembelian 
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ABSTRACT 

Indiastari Desty Rositasari, 201710325107, Implementation of a Digital Marketing 

Promotion Strategy for Ifootball Store Sports Shoes Products in Purchase Decisions Through 

Instagram During the Covid 19 Pandemic in the City of Bekasi. This study aims to determine 

how much influence the Promotion Strategy and Digital Marketing have on the followers' 

purchasing decisions on the Ifootball Store Sports Shoes Product. 

The population in this study are followers who have made purchases at the Ifootball 

Store Sports Shoes Products. Collecting data through the distribution of questionnaires to 100 

respondents, using the sampling technique in this study is non-probability sampling with Quota 

sampling method. Data that meet the validity and reliability requirements are then tested using 

multiple regression analysis resulting in the equation Y = 7451 + 0.246 X1 + 0.217 X2. Based 

on the results of hypothesis testing using the t test, the results of the Promotion Strategy 

variable have a positive and significant effect on purchasing decisions, digital marketing has 

a positive and significant effect on purchasing decisions, while based on the results of the f 

test, it can be concluded that promotion strategy and digital marketing have a simultaneous 

effect on purchasing decisions. on the Ifootball Store sports shoe product. 

Keywords: Promotion Strategy, Digital marketing, Purchase Decision 
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