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ABSTRAK 

 

Celina Cloudya. 201710325184 Pengaruh Shopping Lifestyle dan Promosi 

Penjualan Terhadap Impulsive Buying Pada Pelanggan E-commerce Shopee. 

Penelitian yang dilakukan ini bertujuan untuk mengetahui pengaruh 

Shopping Lifestyle dan Promosi Penjualan terhadap Impulsive Buying pada 

pelanggan E-commerce Shopee. 

Penelitian ini menggunakan metode kuantitatif karena bertujuan untuk 

mengkonfirmasi data yang didapatkan di lapangan dengan teori yang ada. Sampel 

diperoleh sebanyak 123 responden yang merupakan pelanggan Shopee yang 

berdomisili di Perumahan Taman Wisma Asri RT 04 RW 10 Bekasi dengan teknik 

sampling Quota Sampling. Data yang digunakan dalam penelitian ini adalah data 

primer yang didapat dari responden dengan cara pengisian kuesioner. Analisis data 

menggunakan regresi linier berganda dengan bantuan SPSS versi 25 

Dari hasil pengolahan data yang dilakukan menunjukan bahwa variabel 

Shopping Lifestyle berpengaruh positif dan signifikan terhadap Impulsive Buying 

dan Promosi Penjualan berpengaruh positif dan signifikan terhadap Impulsive 

Buying. Secara simultan Shopping Lifestyle dan Promosi Penjualan berpengaruh 

positif dan signifikan Impulsive Buying.  

 

Kata kunci: Shopping Lifestyle, Promosi Penjualan dan Impulsive Buying.  
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ABSTRACT 

 

Celina Cloudya. 201710325184. The Influence of Shopping Lifestyle and 

Sales Promotion on Impulsive Buying of Shopee E-commerce Customers. 

This research aims to find out The Influence of  Shopping Lifestyle and Sales 

Promotion on Impulsive Buying of Shopee E-commerce Customers. 

This research uses quantitative methods because it aims to confirm the data 

obtained in the field with existing theories. Samples were obtained as many as 123 

respondents who are Shopee customers who live in Taman Wisma Asri Resident in 

RT 04 RW 10 Bekasi with quota sampling technique. The data used in this study are 

primary data obtained from respondents by filling out the questionnaire. Data 

analysis using multiple linear regression with the help of SPSS version 25. 

From the results of data processing, it shows that the Shopping Lifestyle 

variable has a positive and significant effect on Impulsive Buying and Sales 

Promotion has a positive and significant effect on Impulsive Buying. 

Simultaneously, Shopping Lifestyle and Sales Promotion have a positive and 

significant effect on Impulsive Buying. 

Keywords: Shopping Lifestyle, Sales Promotion, and Impulsive Buying  
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