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ABSTRAK 

 

Marshella Meleniawati, 201710325221. Pengaruh Persepsi Manfat, 

Persepsi Resiko dan Kemampuan Keuangan Terhadap Minat Menggunakan 

Uang Elektronik Pada Generasi X di Kota Bekasi. 

Penelitian ini memiliki tujuan utama untuk mengukur minat generasi X 

di Kota Bekasi untuk menggunakan uang elektronik yang dipengaruhi oleh 

persepsi manfaat, persepsi resiko, dan kemampuan keuangan. Penelitian ini 

fokus pada tiga variabel independent (X), dan satu variabel depedent (Y). 

Penelitian ini merupakan penelitian kuantitatif dengan menggunakan kusioner 

yang ditujukan kepada generasi X di Kota Bekasi. Penarikan sampel pada 

penelitian ini dilakukan dengan teknik non-probability sampling dengan 

metode purposive sampling dengan jumlah sampel sebanyak 90. Rancangan 

yang digunakan dalam penelitian ini adalah pengujian dengan menggunakan 

structural equitation model (SEM) – SmartPLS 3.0. Hasil penelitian ini 

memberikan penjelasan bahwa variabel persepsi manfaat, kemampuan 

keuangan  berpengaruh positif terhadap minat menggunakan uang elektronik 

pada generasi X di Kota Bekasi. Namun variabel persepsi resiko tidak 

berpengaruh terhadap minat menggunakan uang elektronik dalam penelitian ini 

hal ini menunjukkan bahwa risiko dan keamanan bukan pertimbangan utama 

untuk menggunakan uang elektronik. Penelitian ini memberikan rekomendasi 

bahwa generasi X harus mempertimbangkan keaaman dan resiko saat akan 

menggunakan uang elektronik.Penelitian ini memiliki keterbatasan objek 

penelitian yang hanya dilakukan pada generasi X dan khususnya di Kota 

Bekasi. Kebaharuan dalam penelitian ini menggabungkan variabel persepsi 

manfaat, persepsi resiko, dan kemampuan keuangan terhadap minat 

menggunakan uang elektronik pada satu model penelitian yang dilakukan pada 

generasi X di Kota Bekasi. 

Kata kunci: Persepsi Manfaat, Persepsi Resiko, Kemampuan Keuangan, dan 

Minat Menggunakan 

Pengaruh presepsi.., Marshella Meleniawati, Fakultas Ekonomi dan Bisnis 2021



vi 
 

ABSTRACT 

 

 Marshella Meleniawati, 201710325221. The Influence of Perceived 

Benefits, Perceptions of Risk and Financial Ability on Interest in Using 

Electronic Money in Generation X in Bekasi City 

This study has the main objective to measure the interest of Generation X 

in Bekasi City to use electronic money which is influenced by perceived 

benefits, perceived risk, and financial ability. This study focuses on three 

independent variables (X), and one dependent variable (Y). 

This research is a quantitative research using a questionnaire aimed at 

generation X in Bekasi City. The sampling in this study was carried out using a 

non-probability sampling technique with a purposive sampling method with a 

total sample of 90. The design used in this study was hypothesis testing using 

the structural equitation model (SEM) – SmartPLS 3.0. The results of this study 

provide an explanation that the variable perception of benefits, financial ability 

has a positive effect on interest in using electronic money in generation X in 

Bekasi City. However, the risk perception variable does not affect the interest 

in using electronic money in this study, this shows that risk and security are not 

the main considerations for using electronic money. This study provides a 

recommendation that Generation X must consider security and risks when 

using electronic money. 

This research has a limited object of research which is only carried out 

in generation X and especially in the city of Bekasi. The novelty in this study 

combines the variables of perceived benefit, perceived risk, and financial 

ability on interest in using electronic money in a research model conducted on 

generation X in Bekasi City. 

Keywords: Perception of Benefits, Perception of Risk, Financial Ability, and 

Interest in Using 

 

Pengaruh presepsi.., Marshella Meleniawati, Fakultas Ekonomi dan Bisnis 2021



Pengaruh presepsi.., Marshella Meleniawati, Fakultas Ekonomi dan Bisnis 2021



Pengaruh presepsi.., Marshella Meleniawati, Fakultas Ekonomi dan Bisnis 2021



ix 
 

DAFTAR ISI 
 

LEMBAR PERSETUJUAN PEMBIMBING ..................................................... ii 

LEMBAR PENGESAHAN ................................................................................. iii 

LEMBAR PERNYATAAN ................................................................................. iv 

ABSTRAK ............................................................................................................. v 

ABSTRACT .......................................................................................................... vi 

KATA PENGANTAR ......................................................................................... vii 

DAFTAR ISI ......................................................................................................... ix 

DAFTAR TABEL............................................................................................... xiii 

DAFTAR GAMBAR ........................................................................................... xv 

BAB I PENDAHULUAN ...................................................................................... 1 

1.1 Latar Belakang ............................................................................................... 1 

1.2 Perumusan Masalah ....................................................................................... 5 

1.3 Tujuan Penelitian ........................................................................................... 5 

1.4 Manfaat Penelitian ......................................................................................... 6 

1.5 Batasan Masalah ............................................................................................ 6 

1.6 Sistematika Penulisan .................................................................................... 6 

BAB II TINJAUAN PUSTAKA ........................................................................... 8 

2.1 Landasan Teori .............................................................................................. 8 

2.1.1 Technology Acceptance Model (TAM) ............................................... 8 

2.1.2 Uang Elektronik ................................................................................... 8 

2.1.3 Persepsi Manfaat .................................................................................. 9 

2.1.4 Persepsi Resiko .................................................................................. 10 

2.1.5 Kemampuan Keuangan ...................................................................... 11 

2.1.6 Minat Menggunakan .......................................................................... 11 

2.1.7 Generasi X .......................................................................................... 12 

Pengaruh presepsi.., Marshella Meleniawati, Fakultas Ekonomi dan Bisnis 2021



 

x 
 

2.2 Penelitian Terdahulu .................................................................................... 13 

2.3 Perbedaan Dengan Penelitian Sebelumnya ................................................. 16 

2.4 Kerangka Pemikiran .................................................................................... 17 

2.5 Hipotesis ...................................................................................................... 17 

2.5.1 Pengaruh Persepsi Manfaat terhadap Minat Menggunakan Uang 

Elektronik ........................................................................................... 18 

2.5.2 Pengaruh Persepsi Risiko Terhadap Minat Menggunakan Uang 

Elektronik ........................................................................................... 18 

2.5.3 Kemampuan Finansial terhadap minat dalam penggunaan uang 

elektronik ............................................................................................ 18 

BAB III METODE PENELITIAN .................................................................... 20 

3.1 Desain Penelitian ......................................................................................... 20 

3.2 Tahapan Penelitian....................................................................................... 20 

3.2.1 Tahapan Perencanaan ......................................................................... 20 

3.2.2 Tahapan Pelaksanaan ......................................................................... 21 

3.2.3 Tahapan Penulisan.............................................................................. 21 

3.3 Tempat dan Waktu Penelitian ...................................................................... 21 

3.4 Model Konseptual Penelitian ....................................................................... 22 

3.5 Variabel Penelitian....................................................................................... 22 

3.6 Definisi Operasional .................................................................................... 22 

3.7 Pengukuran Variabel Penelitian .................................................................. 24 

3.7.1 Persepsi Manfaat ................................................................................ 24 

3.7.2 Persepsi Resiko .................................................................................. 25 

3.7.3 Kemampuan Keuangan ...................................................................... 26 

3.7.4 Minat Menggunakan .......................................................................... 26 

3.8 Metode Pengambilan Populasi dan Sampel ................................................. 27 

3.8.1 Populasi .............................................................................................. 27 

Pengaruh presepsi.., Marshella Meleniawati, Fakultas Ekonomi dan Bisnis 2021



 

xi 
 

3.8.2 Sampel ................................................................................................ 27 

3.8.3 Teknik Pengambilan Sampel .............................................................. 27 

3.8.4 Teknik Penentuan Jumlah Sampel ..................................................... 28 

3.9 Jenis dan Sumber Data ................................................................................ 28 

3.10 Teknik Pengumpulan Data .......................................................................... 28 

3.11 Metode Analisi Data .................................................................................... 29 

3.11.1 Outer Model .................................................................................... 30 

3.11.2 Inner Model ..................................................................................... 32 

3.11.3 Uji Hipotesis.................................................................................... 33 

BAB IV ANALISIS DAN PEMBAHASAN ...................................................... 34 

4.1 Gambaran Umum ........................................................................................ 34 

4.2 Identitas Responden ..................................................................................... 35 

4.3 Analisi Data ................................................................................................. 41 

4.3.1 Hasil Analisis Pengukuran Model (Outer Model).............................. 42 

4.3.1.1 . Convergent Validity (Validasi Konvergen) ................................... 43 

4.3.1.2 Discriminant Validity (Diskriminan Validasi) ................................ 46 

4.3.1.3 Average Variant Extracted (AVE) .................................................. 49 

4.3.1.4 Composite Reliability...................................................................... 49 

4.3.1.5 Cronbach Alpha .............................................................................. 51 

4.3.2 Hasil Analisis Struktural Model (Inner Model) ................................. 52 

4.4 Pengujian Hipotesis ..................................................................................... 55 

4.5 Pembahasan ................................................................................................. 57 

4.5.1 Pengaruh Persepsi Manfaat Terhadap Minat Menggunakan.............. 57 

4.5.2 Pengaruh Persepsi Resiko Terhadap Minat Menggunakan ................ 58 

4.5.3 Pengaruh Kemampuan Keuangan Terhadap Minat Menggunakan.... 58 

BAB V PENUTUP ............................................................................................... 60 

Pengaruh presepsi.., Marshella Meleniawati, Fakultas Ekonomi dan Bisnis 2021



 

xii 
 

5.1 Kesimpulan .................................................................................................. 60 

5.2 Implikasi Manajerial .................................................................................... 63 

DAFTAR PUSTAKA .......................................................................................... 65 

LAMPIRAN……………………………………………………………………..68 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

Pengaruh presepsi.., Marshella Meleniawati, Fakultas Ekonomi dan Bisnis 2021



 

xiii 
 

DAFTAR TABEL 

Table 2.1. Penelitian Terdahulu ............................................................................ 13 

Table 3.1. Definisi Operasional ............................................................................ 23 

Tabel 3.1. Variabel Pernyataan Persepsi Manfaat ................................................ 24 

Table 3.2. Variabel Pernyataan Persepsi Resiko ................................................... 25 

Table 3.3. Pernyataan Variabel Kemampuan Keuangan ...................................... 26 

Tabel 3.4. Pernyataan Variabel Minat Menggunakan ........................................... 26 

Tabel 3.5. Skala Likert .......................................................................................... 29 

Tabel 4.1 Karakteristik Responden Jenis Kelamin ............................................... 35 

Tabel 4.2 Karakteristik Responden Berdasarkan Usia .......................................... 36 

Tabel 4.3 Karakteristik Responden Berdasarkan Pekerjaan ................................. 37 

Tabel 4.4 Karakteristik Responden Berdasarkan Pendapatan............................... 38 

Tabel 4.5 Karakteristik Responden Berdasarkan Wilayah ................................... 39 

Tabel 4.6 Karakteristik Responden Berdasarkan Pengguna Uang Elektronik ...... 40 

Tabel 4.7 Hasil Outer Loading Persepsi Manfaat Valid ....................................... 43 

Tabel 4.8 Hasil Outer Loading Persepsi Manfaat Tidak Valid ............................. 44 

Tabel 4.9 Hasil Outer Loading Persepsi Resiko Valid ......................................... 44 

Tabel 4.10 Hasil Outer Loading Persepsi Resiko Tidak Valid ............................. 45 

Tabel 4.11 Hasil Outer Loading Kemampuan Keuangan Valid ........................... 45 

Tabel 4.12 Hasil Outer Loading Minat Menggunakan Valid ............................... 46 

Tabel 4.13 Hasil Cross Loading Persepsi Manfaat ............................................... 47 

Tabel 4.14 Hasil Cross Loading Persepsi Resiko ................................................. 47 

Tabel 4.15 Hasil Cross Loading Kemampuan Keuangan ..................................... 48 

Tabel 4.16 Hasil Cross Loading Minat Menggunakan ......................................... 48 

Tabel 4.17 Hasil Average Variant Extracted (AVE) ............................................ 49 

Tabel 4.18 Hasil Composite Realibility Persepsi Manfaat ................................... 49 

Tabel 4.19 Hasil Composite Realibility Persepsi Resiko ..................................... 50 

Tabel 4.20 Hasil Composite Realibility Kemampuan Keuangan ......................... 50 

Tabel 4.21 Hasil Composite Realibility Minat Menggunakan.............................. 50 

Tabel 4.22 Hasil Cronbach Alpha Persepsi Manfaat ............................................ 51 

Tabel 4.23 Hasil Cronbach Alpha Persepsi Resiko .............................................. 51 

Tabel 4.24 Hasil Cronbach Alpha Kemampuan Keuangan .................................. 52 

Pengaruh presepsi.., Marshella Meleniawati, Fakultas Ekonomi dan Bisnis 2021



 

xiv 
 

Tabel 4.25 Hasil Cronbach Alpha Minat Menggunakan ...................................... 52 

Tabel 4.26 Nilai R – Square .................................................................................. 53 

Tabel 4.27 Hasil F-Square..................................................................................... 54 

Tabel 4.28 Hasil F-Square..................................................................................... 55 

Tabel 4.29 Hasil F-Square..................................................................................... 55 

Tabel 4.30 Hasil Uji Hipotesis .............................................................................. 56 

 

 

 

 

 

Pengaruh presepsi.., Marshella Meleniawati, Fakultas Ekonomi dan Bisnis 2021



 

xv 
 

DAFTAR GAMBAR 

Gambar 1.1. Hasil Pra-riset ..................................................................................... 2 

Gambar 2.1. Kerangka Pemikiran ......................................................................... 17 

Gambar 3.1. Model Konseptual Penelitian ........................................................... 22 

Gambar 4.1 Diagram Responden Berdasarkan Jenis Kelamin ............................. 36 

Gambar 4.2 Diagram Responden Berdasarkan Usia ............................................. 37 

Gambar 4.3 Karakteristik Responden Berdasarkan Pekerjaan ............................. 38 

Gambar 4.4 Karakteristik Berdasarkan Pendapatan.............................................. 39 

Gambar 4.5 Karakteristik Responden Berdasarkan Tempat Tinggal.................... 40 

Gambar 4.6 Karakteristik Responden Berdasarkan Uang Elektronik yang 

digunakan .............................................................................................................. 41 

Gambar 4.7 Model Awal Penelitian ...................................................................... 42 

Gambar 4.8 Outer Model Testing ......................................................................... 43 

Gambar 4.9 Inner Model testing ........................................................................... 53 

 

 

 

 

 

 

 

  

Pengaruh presepsi.., Marshella Meleniawati, Fakultas Ekonomi dan Bisnis 2021



 

xvi 
 

DAFTAR LAMPIRAN 

Lampiran 1 Uji Plagiagirme .................................................................................. 69 

Lampiran 2 Uji Referensi Skripsi ......................................................................... 84 

Lampiran 3  Kuesioner Penelitian ......................................................................... 94 

Lampiran 4 Data Kuesioner .................................................................................. 99 

Lampiran 5 Hasil Output Uji Smart PLS ............................................................ 103 

Lampiran 6 Kartu Bimbingan Skripsi ................................................................. 106 

Lampiran 7 Biodata ............................................................................................. 110 

 

 

 

 

 

 

 

 

 

Pengaruh presepsi.., Marshella Meleniawati, Fakultas Ekonomi dan Bisnis 2021




