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ABSTRAK

Azizah Ciptanti Luhurati 201710325329. Keputusan Pembelian
Konsumen Tokopedia Dengan Strategi Brand Ambassador Dan Brand Image
Artis Korea Selatan.

Penelitian ini bertujuan untuk mengetahui keputusan pembelian yang di
lakukan oleh orang-orang yang pernah berbelanja di Tokopedia setelah adanya
penggunaan strategi Brand ambassador dan Brand Image artis Korea Selatan.
Populasi dalam penelitian ini adalah orang-orang yang pernah berbelanja di
aplikasi Tokopedia, dengan menggunakan teknik Non Probability sampling
dengan pendekatan purposive sampling, yaitu teknik penentuan sampel dengan
pertimbangan tertentu. Jenis penelitian yang digunakan adalah penelitian
Kuantitatif dengan metode analisis Regresi Linier Berganda. Hasil penelitian Uji
T (Parsial) menunjukan bahwa nilai T hitung variabel Brand Ambassador (X1)
sebesar 2,229 dan T hitung variabel Brand Image (X2) 7,633 lebih besar dari T
tabel sebesar 1,984 artinya variabel Brand Ambassador dan Brand Image
berpengaruh secara parsial terhadap Keputusan Pembelian. Hasi penelitian Uji F
(Simultan) bahwa angka F sebesar 65,660 dengan tingkat signifikan 0,000<0,05
maka HO ditolak dan Ha diterima. Artinya, variabel Brand Ambassador (X1) dan
Brand Image (X2) secara simultan berpengaruh terhadap variabel Keptusan
Pembelian (Y) dapat diterima. Berdasarkan hasil Uji Koefisiensi Determinasi (R)
bahwa nilai R square sebesar 0,575 atau 57,5%. Menunjukan bahwa kedua
variabel independen yaitu Brand Ambassador (X1) dan Brand Image (X2) pada
penelitian ini mampu menjelaskan sebesar 57,5% terhadap variabel dependen
yaitu Keputusan Pembelian (Y). Sedangkan sisa nya (100%-57,5% = 42,5%)

dipengaruhi oleh variabel lain diluar model regresi ini.

Kata Kunci: Brand Ambassador, Brand Image, Keputusan Pembelian
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ABSTRACT

Azizah Ciptanti Luhurati 201710325329. Purchasing Decisions of
Tokopedia Consumers with the Strategy of Brand Ambassador and Brand Image
of South Korean Artists.

This study aims to determine the purchasing decisions made by people
who have shopped at Tokopedia after the use of the Brand ambassador and the
Brand Image strategy of South Korean artists. The population in this study were
people who had shopped on the Tokopedia application, using the Non Probability
sampling technique with a purposive sampling approach, namely the sampling
technique with certain considerations. This type of research is quantitative
research with multiple linear regression analysis method. The results of the T test
(Partial) showed that the T value of the Brand Ambassador variable (X1) was
2.229 and the T count of the Brand Image variable (X2) 7.633 was greater than
the T tabel of 1.984 meaning that the Brand Ambassador and Brand Image
variables had a partial effect on Purchasing Decisions. . The result of the F Test
(Simultaneous) research shows that the F number is 65.660 with a significant
level of 0.000 <0.05, then HO is rejected and Ha is accepted. This means that the
variable Brand Ambassador (X1) and Brand Image (X2) simultaneously have an
effect on the Purchasing Decision (Y) variable. Based on the results of the
determination coefficient test (R), the R square value is 0.575 or 57.5%. It shows
that the two independent variables namely Brand Ambassador (X1) and Brand
Image (X2) in this study are able to explain 57.5% of the dependent variable,
namely Purchase Decision (Y). While the rest (100% -57.5% = 42.5%) is

influenced by other variables outside this regression model.

Keywords: Brand Ambassador, Brand Image, Purchase Decision
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