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ABSTRAK 

 

Ricky Hariyanto. 201610415086. Pengaruh Kredibiltas Sarah Ayu Dalam 

Iklan Abc Sari Kacang Hijau Terhadap Kesadaran Mahasiswa Fakultas Ilmu 

Komunikasi Universitas Bhayangkara Jakarta Raya Angkatan 2016-2019 Akan 

Bullying Di Media Sosial. 

 Pada penelitian ini, peneliti mengetahui ada pengaruh Kredibilitas Sarah 

Ayu terhadap Kesadaran Mahasiswa Fakultas Ilmu Komunikasi Universitas 

Bhayangkara Jakarta Raya dalam Bullying di Media Sosial. Penelitian ini 

bertujuan untuk Untuk mengetahui seberapa besar Pengaruh Kredibiltas Sarah 

Ayu Dalam Iklan Abc Sari Kacang Hijau Terhadap Kesadaran Mahasiswa 

Fakultas Ilmu Komunikasi Universitas Bhayangkara Jakarta Raya Angkatan 

2016-2019 Akan Bullying Di Media Sosial. Metode penelitian yang digunakan 

ialah metode Kuantitatif dengan jenis penelitian Deskriptif.  

Lalu kuesioner disebar ke internet melalui google from dengan share link 

penyebaran kuesionernya kepada 91 responden Mahasiswa di Fakultas Ilmu 

Komunikasi Ubhara Jaya. Berdasarkan data yang diperoleh menunjukan bahwa 

pada penelitian ini, peneliti mengetahui ada pengaruh Kredibilitas Sarah Ayu 

terhadap Kesadaran Mahasiswa Fakultas Ilmu Komunikasi Universitas 

Bhayangkara Jakarta Raya dalam Bullying di Media Sosial. Peneliti menganalisa 

data-data terkait dan dapat dikemukakan bahwa Kredibilitas Sarah Ayu 

berpengaruh terhadap Kesadaran Mahasiswa dalam Bullying di Media Sosial. 

 

Kata Kunci: Kredibilitas Sumber, Media Sosial, Bullying. 
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ABSTRACT 

 

Ricky Hariyanto. 201610415086. The Effect Of Sarah Ayu Credibility In 

ABC Advertising Green Nuts Towards Student Awareness Faculty Of 

Communications Bhayangkara Jakarta Raya University Generation 2016-2019 

Will Be Bullying In Social Media. 

 In this study, the researcher found out that Sarah Ayu's credibility had an 

effect on Faculty Of Communication, Bhayangkara University of Jakarta Raya 

Student Awareness in Bullying on Social Media. This study aims to determine how 

much the influence of Sarah Ayu's credibility in Abc Sari Kacang Hijau adverts on 

the awareness of students of the Faculty of Communication Sciences, 

Bhayangkara University, Jakarta Raya, batch 2016-2019 about bullying on social 

media. The research method used is the quantitative method with descriptive 

research type. 

Then the questionnaire was distributed to the internet via google from the sharing 

link of the questionnaire to 91 student respondents at the Ubhara Jaya Faculty of 

Communication. Based on the data obtained from this study, the researcher saw 

that Sarah's credibility had an effect on Faculty Of Communication, Bhayangkara 

University of Jakarta Raya Student Awareness in Bullying on Social Media. 

Researchers analyzed related data and it could be argued that Sarah Ayu's 

credibility had an effect on Student Awareness in Bullying on Social Media. 

Keywords: Source Credibility, Social Media, Bullying. 
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