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ABSTRAK 

 

 Yulius Sriwoto. 201513025019. Pengaruh Brand Image dan Brand Trust Terhadap 

Keputusan Pembelian Produk Coca Cola (Studi Kasus Di Perumahan Puri Harmoni 6 Cileungsi 

– Bogor). Penelitian ini tentang ada atau tidaknya pengaruh brand image dan brand trust 

terhadapa keputusan pembelian dengan menggunakan metode kuantitatif dan menggunakan uji 

hipoteisis. Setelah melakukan penelitian dan perhitungan dengan menggunakan program SPSS 

22 menghasilkan bahwa brand image dan brand trust secara bersama-sama memiliki pengaruh 

positif terhadap keputusan pembelian produk Coca Cola. 

Kata Kunci (sentence case): Keputusan Pembelian, Brand Image, Brand Trust 
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ABSTRACT 

 

 Yulius Sriwoto. 201513025019. Effect of Brand Image and Brand Trust on Coca Cola 

Product Purchasing Decisions (Case Study in Puri Harmoni 6 Cileungsi - Bogor). This study is 

about whether or not the influence of brand image and brand trust on purchasing decisions 

using quantitative methods and using hypothesis testing. After conducting research and 

calculations using the SPSS 22 program resulted in the brand image and brand trust jointly 

having a positive influence on the decision to purchase Coca Cola products. 

Keywords (sentence case): Purchase Decision, Brand Image, Brand Trust 
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