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ABSTRAK
Nur Indah Aisyah, 201310415025, Evaluasi Marketing Public Relations

Radio GEN 98,7 FM Dalam Mempublikasikan Musisi atau Band Lokal Indonesia
( Study Deskriptif Kualitatif Radio GEN 98,7 FM Dalam Mempublikasikan Band
“Juicy Luicy” pada event GANASKUSTIK LIVE 18 November 2019 di Stasiun
MRT Sudirman). Dibimbing oleh Fikri Reza, S.IP, M.Si dan Wa Ode Sitti
Nurhaliza M.I.Kom.

Penelitian ini untuk mengetahui evaluasi Marketing Public Relations Gen
98,7 FM dalam mempublikasikan band Juicy Luicy melalui event
GANASKUSTIK LIVE, melalui konsep Marketing Public Relations yaitu : Pull
Strategy, Push Strategy, Pass Strategy sesuai tahapan yang dilakukan Marketing
Public Relations Radio Gen 98,7 FM. Jenis penelitian ini adalah penelitian
kualitatif deskriptif. Teknik pengumpulan data dengan wawancara, observasi, dan
dokumentasi.

Hasil dari penelitian ini adalah strategi yang dilakukan public relations
efektif untuk band Juicy Luicy dan mendapatkan keuntungan juga merasakan
adanya feedback melalui strategi yang dilakukan oleh Marketing Public relations
Gen 98,7 FM pada event GANASKUSTIK LIVE. Gen 98,7 FM juga mendapat
feedback yaitu bertambahnya pendengar Gen 98,7 FM karena event
GANASKUSTIK LIVE 18 November 2019 di Stasiun MRT Sudirman berjalan
dengan baik karena adanya kerjasama dan komunikasi dari semua pihak.

Kata Kunci : Evaluasi, Konsep Marketing Public Relations, Event, Band Juicy

Luicy, Ganaskustik Live
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ABSTRACT
Nur Indah Aisyah, 201310415025, Evaluation of Marketing Public

Relations Radio GEN 98.7 FM in Publishing Indonesian Local Musicians or
Bands (Qualitative Descriptive Study of Radio GEN 98.7 FM in Publishing "Juicy
Luicy" Band at the GANASKUSTIK LIVE event, 18 November 2019 at MRT
Station Sudirman). Supervised by Fikri Reza, S.Sos, M.Si and Wa Ode Sitti
Nurhaliza S.I.Kom. M.I.Kom.

This study is to determine the evaluation of Marketing Public Relations
Gen 98.7 FM in publishing the Juicy Luicy band through the GANASKUSTIK
LIVE event, through the concept of Marketing Public Relations, namely: Pull
Strategy, Push Strategy, Pass Strategy according to the stages carried out by
Marketing Public Relations Radio Gen 98.7. FM. This type of research is
descriptive qualitative research. The technique of collecting data by means of
interviews, observation and documentation.

The result of this research is the strategy carried out by effective public relations
for the band Juicy Luicy and get the benefit of feeling the feedback through the
strategy carried out by Marketing Public relations Gen 98.7 FM at the
GANASKUSTIK LIVE event. Gen 98.7 FM also received feedback, namely an
increase in listeners to Gen 98.7 FM because the GANASKUSTIK LIVE event on
November 18 2019 at Sudirman MRT Station went well because of the
cooperation and communication from all parties.

Keywords: Evaluation, Marketing Public Relations Concept, Event, Juicy Luicy
Band, Ganaskustik Live
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