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ABSTRAK 

Dea Ibrahim. 201610415233. Representasi Gaya Hidup Konsumtif pada Film 

“Orang Kaya Baru” (Analisis Semiotika John Fiske) 

 Penelitian ini akan menjelaskan mengenai representasi gaya hidup konsumtif 

pada film “Orang Kaya Baru” dengan menggunakan analisis semiotika John Fiske 

dengan metode penelitian kualitatif. Hasil penelitian ini menganalisis 6 adegan 

dalam film “Orang Kaya Baru” dengan teori John Fiske yaitu “The codes of 

television” dan mencari makna level representasi, level realitas, dan level ideologi. 

Hasil penelitian ini menunjukan gaya hidup yang konsumtif terlihat dari perilaku 

keluarga dalam film ini dengan membeli barang-barang yang kurang diperlukan 

dengan berlebihan. Ini berarti bahwa keluarga lebih memperhatikan faktor 

permintaan daripada kebutuhan, dan seringkali hanya dikendalikan oleh keinginan 

duniawi dan kesenangan materi dan berdampak pada mereka mencukupi 

kebutuhannya melebih dari standar kebutuhan fungsional. Dengan demikian, 

menjadikan mereka lebih sibuk mementingkan kepentingan pribadi daripada 

memperhatikan kepentingan bersama keluarga dan lingkungan. Keluarga dalam 

film “Orang Kaya Baru” mengalami proses adaptasi dengan lingkungan dan 

kehidupan baru yang dikenal sebagai gegar budaya, karena banyak perbedaan 

budaya dari sikap bicara, gaya bergaul, cara belajar, sampai kebiasaan-kebiasaan 

yang dilakukan mau tidak mau harus ditemui dan hadapi sejak mereka menjadi 

orang kaya baru. 

 

Kata Kunci : Film, Gaya Hidup, Konsumtif, Semiotika. 
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ABSTRACT 

 

Dea Ibrahim. 201610415233. Representation of Consumptive Lifestyle in the Film 

"The New Rich" (John Fiske's Semiotics Analysis) 

 

This study will explain the representation of the consumptive lifestyle in the 

film "The New Rich" using John Fiske's semiotic analysis with qualitative research 

methods. The results of this study analyze 6 scenes in the film "Orang Kaya Baru" 

with John Fiske's theory, namely "The codes of television" and look for the meaning 

of the level of representation, the level of reality, and the level of ideology. The 

results of this study show that a consumptive lifestyle can be seen from the behavior 

of the family in this film by buying things that are not needed excessively. This 

means that families pay more attention to demand factors than needs, and are often 

only controlled by worldly desires and material pleasures and have an impact on 

them meeting their needs beyond the standard functional needs. Thus, making them 

more busy prioritizing their personal interests rather than paying attention to the 

common interests of their families and the environment. The family in the film 

"Orang Kaya Baru" undergoes a process of adaptation to a new environment and 

life known as culture shock, because there are many cultural differences from 

speech attitudes, socializing styles, ways of learning, to habits that they do 

inevitably have to be met and faced from the start. they became the new rich. 

 

Keyword : Film, Lifestyle, Consumptive, Semiotics. 
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