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ABSTRAK

Julita Kristiani Daeli, 201510325225. Pengaruh Kesadaran Merek, Harga, Dan
Kualitas Produk Terhadap Kepuasan Pelanggan, Dan Implikasinya Terhadap
Loyalitas Pelanggan (Studi Pada Mahasiswa Universitas Bhayangkara Jakarta
Raya.

Penelitian ini bertujuan untuk mengetahui Pengaruh Kesadaran Merek,
Harga, dan Kualitas Produk terhadap Kepuasan Pelanggan, serta Pengaruh
Kesadaran Merek, Kualitas Produk, dan Kepuasan Pelanggan terhadap Loyalitas
Pelanggan. Metode penelitian adalah kuantitatif dengan menggunakan pengolahan
data SPSS. Jumlah sampel sebesar 100 ditentukan dengan rumus Slovin, dan
teknik pengambilan sampel purposive sampling. Hasil penelitian menunjukkan
bahwa secara parsial, a). Brand Awareness tidak berpengaruh terhadap Kepuasan
Pelanggan, b). Harga berpengaruh terhadap Kepuasan Pelanggan, c). Kualitas
Produk tidak berpengaruh terhadap Kepuasan Pelanggan, d). Brand Awareness
berpengaruh terhadap Loyalitas Pelanggan, e). Kualitas Produk berpengaruh
terhadap Loyalitas Pelanggan, f). Kepuasan Pelanggan berpengaruh signifikan
terhadap Loyalitas Pelanggan. Secara simultan Brand Awareness, Harga dan
Kualitas Produk berpengaruh signifikan terhadap Kepuasan Pelanggan dan Brand
Awareness, Harga, dan Kualitas Produk, berpengaruh signifikan terhadap
Loyalitas Pelanggan.

Kata Kunci : Kesadaran Merek, Harga, Kualitas Produk, Kepuasan
Pelanggan, Loyalitas Pelanggan.
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ABSTRACT

Julita Kristiani Daeli, 201510325225. “The Influence of Brand Awareness,
Price, and Product Quality On Customer Satisfaction of Hand Body Lotion
Vaseline and Its Impact On Customer Loyalty (Study at Bhayangkara Jakarta
Raya University Students).

The purpose of this research is to know The Influence of Brand
Awareness, Price and Product Quality to the Customer Satisfaction, and to know
The Influence of Brand Awareness, Product Quality, and Customer Satisfaction to
the Customer Loyalty. The research method is quantitative by using SPSS data
processing. The number of samples is 100 is determined by the Slovin formula and
the sampling technique is purposive sampling. The result of study show that
partially, a). Brand Awareness had no effect to Customer Satisfaction, b). Price
have a effect to Customer Satisfaction, c¢). Product Quality had no effect to
Customer Satisfaction, d). Brand Awareness have a effect to Customer Loyalty, e).
Product Quality have a effect to Customer Loyalty, f). significantly effect of
Customer Satisfaction to Customer Loyalty. Simultaneously, Brand Awareness,
Price, and Product Quality have significant effect on Customer Satisfaction, and
Brand Awareness, Price, Product Quality have significant effect on Customer
Loyalty.

Keywords : brand awareness, price, product quality, customer satisfaction,
customer loyalty.
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