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ABSTRAK 

 

  Nindy Natasyia Putri. 201510515088. Hubungan Antara Kepribadian 

Conscientiousness dan Perilaku Impulsive Buying pada Dewasa Awal 

Pengguna E-Commerce di Kota Jakarta. 

 Penelitian ini bertujuan untuk mengetahui hubungan antara kepribadian 

conscientiousness dan perilaku impulsive buying. Hipotesisnya adalah bahwa 

ada korelasi antara kepribadian conscientiousness dan perilaku impulsive 

buying . Penelitian ini menggunakan jenis penelitian kuantitatif dengan metode 

korelasional. Populasi yang digunakan yaitu dewasa awal di kota Jakarta 

sebanyak 160 subjek dan menggunakan teknik purposive sampling. Data 

dikumpulkan dengan menggunakan skala perilaku impulsive buying dan skala 

kepribadian conscientiousness, dianalisa oleh korelasi Pearson Product 

Moment. Hasil penelitian menunjukkan bahwa r = -0,365** dengan p = 0,000. 

Ada korelasi negatif yang signifikan antara kepribadian conscientiousness dan 

perilaku impulsive buying. Ini berarti bahwa semakin tinggi kepribadian 

conscientiousness maka semakin rendah perilaku impulsive buying dan 

begitupun sebaliknya, dengan demikian hipotesis penelitian ini diterima. 

 

Kata kunci : kepribadian conscientiousness, perilaku impulsive buying 

 

 

 

 

 

 

 

 

Hubungan antara.., Nindy Natasyia Putri, Fakultas Psikologi 2021



ABSTRACT 

 

 Nindy Natasyia Putri. 201510515088. The Relationship between 

conscientiousness personality and impulsive buying behavior in early adult e-

commerce users in Jakarta City. 

 The purpose of this research was to find out the relationship between 

conscientiousness personality and impulsive buying behavior. The hypothesis 

is that there correlation between conscientiousness personality and impulsive 

buying behavior. This research used quantitative research with correlational 

methods. The population used was 160 subjects early adult in Jakarta city and 

used purposive sampling methods. This data were collected using the impulsive 

buying behavior scale and the conscientiousness personality scale, analyzed by 

Pearson Product Moment. The result showed that r = -0,365** with p = 0,000. 

There was a significant negative correlation between conscientiousness 

personality and impulsive buying behavior. This means if was higher of 

conscientiousness personality, the lower of impulsive buying behavior and 

otherwise. Therefore, the hypothesis of this study was accepted. 

 

Key words : conscientiousness personality, impulsive buying behavior 
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