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ONLINE SHOP WITH CONSUMER TRUST IN STUDENTS OF 

BHAYANGKARA UNIVERSITY JAKARTA RAYA BEKASI IN THE 

COVID-19 PANDEMIC 

 

 
Adinda Ellyana Nurhaliza 

 

At Bhayangkara Jakarta Raya university 

 

 

Abstract 
 

The Covid-19 pandemic is accelerating the shift towards a more and trigger 

changes in online shopping behavior. People have switched to online shopping 

activities through an online shop either through applications or websites. Online 

shopping activities often create the problem of fraud, which has an impact on 

consumer confidence. Based on this problem, this study aims to determine whether 

there is a relationship between the quality of the website on the online shop with 

consumer trust in Bhayangkara University students, Jakarta Raya Bekasi, during 

the Covid-19 pandemic. This study used a correlational quantitative research 

design with data collection techniques through questionnaires, the subjects used 

were 109 female students of Bhayangkara University, Jakarta Raya Bekasi, using 

convenience sampling as a sampling technique. Data analysis using SPSS Software 

Version 24 for windows uses the Spearman's rho correlation formula, the results 

of the correlation coefficient of r 

= 0.855 ** with a significance level of 0.000 (p≤0.05), which means (H0) is rejected 

and (Ha) is accepted. This shows that there is a significant positive relationship 

between website quality and consumer trust. So the higher / increase the quality of 

the website, the higher / increase consumer confidence. And vice versa, if the lower 

the quality of the website, the lower the consumer confidence. 

 

 
Keywords: Consumer Trus, Online Shop, Website Quality 
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Abstrak 
 

Pandemi Covid-19 ini mempercepat pergeseran menuju dunia yang lebih 

digital dan memicu perubahan perilaku belanja online. Masyarakat beralih 

melakukan aktivitas belanja secara online melalui online shop baik melalui aplikasi 

maupun website. Aktivitas belanja online sering menimbulkan masalah penipuan, 

yang berdampak terhadap kepercayaan konsumen. Berdasarkan masalah tersebut 

penelitian ini bertujuan untuk mengetahui apakah terdapat hubungan antara kualitas 

website pada online shop dengan kepercayaan konsumen pada mahasiswi 

universitas bhayangkara jakarta raya bekasi di masa pandemi covid-19. Penelitian 

ini menggunakan desain penelitian kuantitatif korelasional dengan teknik 

pengumpulan data melalui kuesioner, subjek yang digunakan sebanyak 109 

mahasiswi universitas bhayangkara jakarta raya bekasi menggunakan convenience 

sampling sebagai teknik sampling. Analisis data menggunakan Software SPSS 

Versi 24 for windows menggunakan rumus korelasiSpearman’s rho hasil koefisien 

korelasi sebesar r = 0,855** dengan taraf signifikansi sebesar 0,000 (p≤0,05) yang 

berarti (H0) ditolak dan (Ha) diterima. Hal tersebut menunjukan bahwa ada nya 

hubungan positif yang signifikan antara kualitas website dengan kepercayaan 

konsumen. Maka semakin tinggi / meningkat kualitas website, maka semakin 

tinggi / meningkat pula kepercayaan 
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konsumen. Dan sebaliknya, jika semakin rendah kualitas website semakin rendah 

juga kepercayaan konsumen. 
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