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ABSTRAK 

 

Andika Dwi Hertanto, 201910315166. “Pengaruh Effective Tax Rate, 

Mekanisme Bonus, dan Tunneling Incentive terhadap Transfer Pricing (Studi 

Empiris pada perusahaan Manufaktur yang terdafar di Bursa Efek Indonesia 

Tahun 2017 – 2021)”.  

Penelitian ini bertujuan untuk mengetahui Pengaruh Effective Tax Rate, 

Mekanisme Bonus, dan Tunneling Incentive terhadap Transfer Pricing (Studi 

Empiris pada perusahaan Manufaktur yang terdafar di Bursa Efek Indonesia 

Tahun 2017 – 2021). Data yang digunakan dalam penelitian ini adalah data 

sekunder berupa laporan keuangan tahunan yang diperoleh melalui website resmi 

www.idx.co.id. Teknik pengambilan sampel yang digunakan adalah Puposive 

Sampling sehingga diperoleh 11 perusahaan dari 193 perusahaan manufaktur yang 

terdaftar di Bursa Efek Indonesia (BEI) dan jumah observasi sebanyak 55 sampel 

data. Metode analisis yang digunakan adalah Regresi Linear Berganda dengan 

bantuan Eviews 9. Hasil penelitian menunjukkan bahwa Effective Tax Rate 

berpengaruh positif dan siginifikan terhadap Transfer Pricing, Mekanisme Bonus 

berpengaruh negatif tetapi tidak signifikan terhadap Transfer Pricing, dan 

Tunneling Incentive berpengaruh negatif tetapi tidak signifikan terhadap Transfer 

Pricing. 

 

Kata kunci: Effective Tax Rate, Mekanisme Bonus, Tunneling Incentive, dan  

        Transfer Pricing. 

 

 

 

  

Pengaruh Effective.., Andika Dwi Hertanto, Fakultas Ekonomi dan Bisnis, 2023

http://www.idx.co.id/


 

v 
 

ABSTRACT 

 

Andika Dwi Hertanto, 201910315166. "The Effect of Effective Tax Rate, Bonus 

Mechanisms, and Tunneling Incentives on Transfer Pricing (Empirical Study of 

Manufacturing Companies Listed on the Indonesia Stock Exchange 2017 - 2021)". 

This study aims to determine the effect of the Effective Tax Rate, Bonus 

Mechanism, and Tunneling Incentives on Transfer Pricing (Empirical Study of 

Manufacturing Companies Listed on the Indonesia Stock Exchange 2017 – 2021). 

The data used in this study is secondary data in the form of annual financial 

reports obtained through the official website www.idx.co.id. The sampling 

technique used was purposive sampling so that 11 companies were obtained from 

193 manufacturing companies listed on the Indonesia Stock Exchange (IDX) and 

the number of observations was 55 data samples. The analytical method used is 

Multiple Linear Regression with the help of Eviews 9. The results show that the 

Effective Tax Rate has a positive and significant effect on Transfer Pricing, the 

Bonus Mechanism has a negative but not significant effect on Transfer Pricing, 

and Tunneling Incentive has a negative but not significant effect on Transfer 

Pricing. 

 

Keywords: Effective Tax Rate, Bonus Mechanism, Tunneling Incentive, and  

      Transfer Pricing. 
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