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ABSTRAK 

 

Salwa Azahra 201910315104. Pengaruh Corporate Social Responbility, 

Profitabilitas dan Penghindaran pajak Terhadap Nilai Perushaan (Studi Empiris 

Perusahaan Manufaktur Sektor Makanan dan Minuman yang Terdaftar di Bursa 

Efek Indonesia Tahun 2018-2022).  

Penelitian ini bertujuan untuk menguji pengaruh Corporate Social 

Responbility,  Profitabilitas dan Penghindaran Pajak terhadap Nilai Perusahaan. 

metode penelitian ini menggunakan jenis penelitian Kuantitatif. Jenis dan sumber 

data dalam penelitian ini adalah data skunder berupa laporan keuangan tahunan 

perusahaan yang terdapat di Bursa Efek Indonesia tahun 2018 - 2022.  Teknik 

pengambilan sampel yang digunakan yaitu metode purposive sampling  yang 

diperoleh sebanyak 65 sampel data observasi. Pengolahan data dalam penelitian 

ini menggunakan Eviews 9.  

Hasil penelitian ini menjelaskan corporate social responbility berpengaruh  

negatif  terhadap nilai perusahaan, profitabilitas berpengaruh positif terhadap nilai 

perusahaan dan pengindaran pajak berpengaruh negatif  terhadap nilai perusahaan.  

 

Kata kunci : Corporate Social Responbility, Profitabilitas, Penghindaran pajak,   

                     Nilai Perushaan. 
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ABSTRACT 

 

Salwa Azahra 201910315104. The Influence of Corporate Social 

Responsibility, Profitability and Tax Avoidance on Firm Value (Empirical Study 

of Manufacturing Companies in the Food and Beverage Sector Listed on the 

Indonesia Stock Exchange in 2018-2022). 

This study aims to examine the effect of Corporate Social Responsibility, 

Profitability and Tax Avoidance on Firm Value. this research method uses 

Quantitative research type. The types and sources of data in this study are 

secondary data in the form of annual financial reports of companies listed on the 

Indonesia Stock Exchange in 2018 - 2022.  The sampling technique used was 

purposive sampling method which obtained 65 samples of observation data. Data 

processing in this study using Eviews 9.  

The results of this study explain that corporate social responsibility has a 

negative effect on firm value, profitability has a positive effect on firm value and 

tax avoidance has a negative effect on firm value. 

 

Keywords : Corporate Social Responsibility, Profitability, Tax Avoidance,    

              Firm Value.  
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