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ABSTRACT 

Sahla Kamila (201910315145). The Influence Corporate Social 

Responsibility, Capital Intensity, And Transfer Pricing To Tax Avoidance 

(Empirical Study In Manufacture Companies In The Food And Beverage Sub Sector 

Listed In Indonesia Stock Exchange (Idx) Period Among 2018-2021). 

This study aims to obtain empirical evidence about the effect of corporate 

social responsibility, capital intensity, and transfer pricing on tax avoidance. This 

study uses a data sample of food and beverage sub-sector manufacturing companies 

listed on the Indonesia Stock Exchange (IDX) during the 2018-2021 period. The 

number of companies used as samples were 14 companies with observations for 4 

years using purposive sampling method. The data analysis technique used is 

multiple linear regression. 

The results of multiple linear regression testing show that the corporate social 

responsibility and capital intensity variables have a negative effect on tax 

avoidance, while the transfer pricing variable has a positive effect on tax 

avoidance. 

Keyword: Corporate social responsibility, Capital intensity, Transfer pricing, and 

Tax avoidance 
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ABSTRAK 

Sahla Kamila (201910315145). Pengaruh Corporate Social Responsibility, 

Capital Intensity, Dan Transfer Pricing Terhadap Tax Avoidance (Studi Empiris 

Pada Perusahaan Manufaktur Sub Sektor Industri Makanan Dan Minuman yang 

terdaftar di Bursa Efek Indonesia Periode 2018-2021). 

Penelitian ini bertujuan untuk memperoleh bukti secara empiris tentang 

pengaruh corporate social responsibility, capital intensity, dan transfer pricing 

terhadap tax avoidance. Penelitian ini menggunakan sampel data perusahaan 

manufaktur sub sektor makanan dan minuman yang terdaftar di Bursa Efek 

Indonesia (BEI) selama periode 2018-2021. Jumlah perusahaan yang dijadikan 

sampel adalah 14 perusahaan dengan pengamatan selama 4 tahun dengan 

menggunakan metode purposive sampling. Teknik analisis data yang digunakan 

adalah regresi linier berganda.  

Hasil pengujian regresi linier berganda menunjukkan bahwa variabel corporate 

social responsibility dan capital intensity berpengaruh negatif terhadap tax 

avoidance, sedangkan variabel transfer pricing berpengaruh positif terhadap tax 

avoidance. 

Kata kunci: Corporate social responsibility, Capital intensity, Transfer pricing, dan 

Tax avoidance 
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