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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Implikasi Segmentasi Pasar, 

Positoning, dan Gaya Hidup Terhadap Pemasaran Online Merchandise Kpop. 

Penelitian ini dilakukan pada komunitas NCT. Jumlah sampel yang ditetapkan 

sebanyak 96 responden, dengan teknik pengambilan sampel menggunakan Non-

Probability Sampling. Penelitian ini menggunakan metode deskriptif kuantitatif, dengan 

metode analisis uji validitas, uji reliabilitas, uji normalitas, uji multikolinieritas, uji 

heteroskedatisitas, uji regresi linier berganda, uji hipotesis, dan uji koefisien determinasi. Alat 

analisis pada penelitian ini adalah SPSS versi 25. Hasil penelitian ini menunjukan bahwa 

segmentasi pasar, positoning, dan gaya hidup berpengaruh positif dan signifikan 

terhadap pemasaran online merchandise kpop baik secara parsial maupun secara 

simultan. Koefisien determinasi menunjukan angka sebesar 0,815 yang artinya variabel 

pemasaran online merchandise kpop dipengaruhi oleh variabel segmentasi pasar, 

positoning, dan gaya hidup sebesar 81%. 

 

Kata Kunci : Segmentasi Pasar, Positioning, Gaya Hidup, Pemasaran Online, dan 

Promosi 
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ABSTRACT 

 

This study aims to determine the effect of Market Segmentation, Positioning, and 

Lifestyle Implications on Merchandise Kpop Online Marketing. This study was 

conducted on the NCT community. The number of samples determined was 96 

respondents, with sampling techniques using Non-Probability Sampling. This study 

used a descriptive quantitative method, with a validity test analysis method, reliability 

test, normality test, multicollinearity test, heterocedaticity test, multiple linear 

regression test, hypothesis test, and coefficient determination test. The analysis tool in 

this study is SPSS version 25. The results of this study show that market segmentation, 

positioning, and lifestyle have a positive and significant effect on online marketing of 

sex-pop merchandise both in part and simultaneously. The coefficient of determination 

shows a figure of 0.815 which means that the online marketing variable of the sex 

population is influenced by market segmentation, positoning, and lifestyle variables of 

81%. 

 

Keywords : Market Segmentation, Positioning, Lifestyle, Online Marketing, and 

Promotion.  
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